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New Leaf Paper is inspiring, through our success, 
a fundamental shift toward sustainability in the paper industry. 
We produce beautiful commercial printing papers and consumer products 

with market-leading environmental specifications through systems that 

mimic nature, where the waste from one process is food to another.

The Change we SeekTM

food to another.

NEW LEAF PAPER IS PROUD TO BE A FOUNDING B.CORPORATION.  
we believe accountability and transparency are essential in the effort to create a sustainable paper 

industry.  no certification system covers all the issues, so new leaf paper requires all of our manufac-

turers to verify fiber sources and bleaching processes. we share this information with our customers 

in our continuing effort to minimize our environmental impact and to educate consumers.

For more information and to purchase online, please visit 

www.newleafpaper.com
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We owe many huge debts of gratitude. Thank you to each of 
the more than 200 Certified B Corps from more than 50 
industries whose leadership has made our public policy and 
capital markets momentum possible (see “Profiles of Impact,” 
p. 21-30; “Profiles of Innovation,” p. 31-35 and “B Corp 
Directory,” p. 37-42). 

Thank you to our partners, particularly the Rockefeller 
Foundation, Halloran Philanthropies and Panta Rhea 
Foundation, for their catalytic early investments. Thank you 
to all the organizations and individuals whose efforts over 
the last two decades have created this movement. Thank you 
to Sustainable Industries—there is no more trusted source of 
information for the leaders of the New Economy. 

This is our moment. Most of these organizations have joined 
or supported the B Corp community because they want to 
advance systemic solutions to systemic problems. Never has 

this need been more 
apparent. After reading 
this report, we hope 
you will join us.  

Be the change,

Jay Coen Gilbert

Bart Houlahan

Andrew Kassoy 

B Lab Co-Founders

Our vision is simple yet ambitious: to create a new sector of 
the economy that uses the power of business to solve social 
and environmental problems. 

This sector will be comprised of a new type of corporation—the 
B Corporation–which creates economic opportunity, builds 
strong communities and preserves a healthy environment. B 
Corps meet higher standards of accountability, transparency 
and social and environmental performance. Our job at B 
Lab is to help B Corps become legally recognized by the 
states, tax preferred by the IRS, and valued by employees, 
investors and consumers. 

B Corporations solve two critical problems:

B Corporations’ legal structure expands corporate 1. 
accountability to include consideration of employee, 
community and environmental interests when making 
decisions and 
protects directors 
when taking these 
into consideration 
in a sale; and 

B Corporations’ 2. 
performance 
standards enable 
consumers to 
support ‘good 
companies’ 
(not just good 
marketing), 
investors to 
drive capital to 
higher impact 
investments, and 
governments to 
implement sustainable 
procurement policies. 

The value being created by B 
Lab goes well beyond the certification and 
marketing of B Corporations (see “Certification 
Plus,” p. 9). The legal framework and performance 
standards developed for B Corps are already 
influencing public policy and the capital 
markets (read “A New Kind of 
Corporation,” p. 13; and 
“Channeling Investment for 
Impact,” p. 17).

Our Vision. Our Moment.

Deeper Roots. Stronger Branches.

Illustration by Tim Gough
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The financial crisis has created a unique opportunity to redefine 
success in business. Our message of using the power of business 
to solve social and environmental problems has never been more 
resonant and timely. The leadership of the B Corp community 
has helped B Lab accomplish the following in the last two years:

Building a Community of Leaders
We’ve certified more than 200 B Corporations from 54 industries and 28 states, 
representing about $1 billion in sales and $7 billion of investment assets. 

Saving Money in a Recession
We’ve saved B Corps more than $600,000 through our 23 Service Partners. 
Almost all of this can be attributed to recurring annual savings through heavy 
discounts on services such as Salesforce.com CRM platforms, NetSuite 
ERP Software and credit card processing.

Creating a New Corporate Form
B Lab is working to create a new corporate form with higher standards of 
corporate purpose, accountability, and transparency. Legislation is expected 
to be introduced in 2010 in California and two to three other states. This 
momentum was created through our work with law firm Hanson Bridgett 
(Founding B Corp) to create a constituency statute in California last year.

Driving Impact Investing
The Global Impact Investing Network (led by members Prudential, JPMorgan 
Chase, Rockefeller Foundation and others) has asked B Lab to develop 
the Global Impact Investing Rating System (GIIRS). GIIRS will help drive 
institutional investment to high impact companies by rating the social and 
environmental performance of global private equity and debt portfolios. 
GIIRS is scheduled to launch in late 2010.

Catalyzing a Marketplace around Standards
More than 1,000 companies are benchmarking their social and environmental 
performance with the B Impact Rating System (BIRS); three business 
associations require using BIRS as a membership requirement; two 
emerging social stock exchanges are using BIRS as a listing requirement; 
five private equity investors and credit providers are using BIRS to improve 
their due diligence and portfolio management.

Launching V2.0 of the B Impact Ratings System (BIRS)
More than 40 thought leaders, practitioners and academics spent eighteen 
months creating the Public Beta of V2.0, which increases the accuracy, brevity, 
clarity, and specificity of BIRS. Included will be the first two industry addendums: 
Financial Services and Building. V2.0 is slated to be launched January 2010.

Generating Press
B Corps have been featured in over 45 print stories and countless blogs, 
including Inc., Fast Company, Entrepreneur, Financial Times, New York 
Times, and Wall Street Journal. The story is consistent: the growing 
community of B Corporations and the new standard they are setting. 
Recently, B Lab helped seven B Corps earn top spots in Business Week’s 
‘Top Social Entrepreneurs’ feature. 

Launching Marketing Partnerships
We launched GOOD Business, a collaboration with GOOD Magazine, 
featuring a magazine, videos, Web coverage, and presence at Green 
Festival. This Fall, GOOD, Fast Company and 10 million member Care2.com 
will syndicate the B Corp blog – the change we seek.

B Lab  
Progress Summary
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B2B 70
Other 38

Retail 14
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Consumer Products 46



©Copyright 2009 B Lab. A 501(c)3 Non-profit All rights reserved 6   2009 B Corporation Annual Report

M A D E  I N  B R O O K LY N ,  N Y,  U S A       W W W. I C E S T O N E . B I Z

Green never looked so good.
The New Refined Collection.

High performance concrete made from 100% recycled glass in a cement matrix
Eligible for LEED credits in seven categories
Cradle to Cradle GOLD certification
Free of plastics, resins, and VOCs
Available in 29 colors
Made in the USA 

Networking with a Mission-Aligned Community
We launched twice-weekly e-Updates, a listserv, LinkedIn and Twitter 
networks to help us connect with each other and share best practices. 
We’ve held monthly educational webinars on topics ranging from energy 
efficiency and telegreening to treasury services and marketing trends. 
We’ve made hundreds of introductions to potential funders and business 
partners, connected B Corps to numerous speaking engagements and have 
represented B Corps on dozens of panels across the country.

Differentiating your Business
Every B Corporation has received an on-boarding package with branding 
guidelines on how best to use the B Corp Seal. Members of the community 
have used the B logo in ads, at trade shows, on business cards, email 
signatures, Web sites, catalogs, samples, packaging, hang-tags, teller 
windows and store fronts. 

Raising Philanthropic Donations
We’ve raised $3 million enabling us to do all of the above over the last three 
years before receiving a single dollar in B Corp certification fees. We are 
honored to do this work to support your business and build our collective 
voice and impact. We’re in the middle of another $3 million fundraising effort 
to support our collective work until our community reaches the critical mass 
necessary for self-sufficiency. 

B Lab  
Progress Summary  
(continued)
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The business source for leaders of the New Economy

San Francisco  •  Portland  •  Seattle 
Sustainable Media Inc. is a certified B Corporation, meeting social and environmental performance 
standards. www.bcorporation.net. 

Brian Back, Founding Editor & Publisher 
brian@sustainableindustries.com

On the Editorial Side:

Jay Coen Gilbert, Co-founder of B Lab, Executive Editor 
jay@bcorporation.net

Becky Brun, Editor 
becky@sustainableindustries.com

Charles Redell, Associate Editor  
charles@sustainableindustries.com

Ben Stoddard, Art Director & Web Editor 
ben@sustainableindustries.com 

Sara Stroud, Correspondent, Bay Area 
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David Cohn, Editorial Intern 
intern@sustainableindustries.com

Contributors:   
Tim Gough, Matt Krogh, Jerrod Modica, Douglas Quenqua,  
Celeste Reid, Amie Vaccaro, Amy Westervelt,  
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Michael O’Brien, Senior Account Executive, Puget Sound 
michaelo@sustainableindustries.com

Kristina Päster, Operations Manager 
kristinap@sustainableindustries.com

Laura Christiansen, Event Manager 
laura@sustainableindustries.com 
 
Subscriptions 
Call 888-881-5861 or visit www.sustainableindustries.com/subscribe.

Reprints 
For article reprints or e-prints, contact FosteReprints  
at 866-879-9144, ext. 168, or jill@fostereprints.com.

Supplement to Sustainable Industries November 2009, Issue 81 
Sustainable Industries (ISSN 1549-8670) is published monthly by Sustainable 
Media, Inc. 230 California St., Suite 410, San Francisco, CA 94111. Standard  
subscription price is $39 per year. Periodicals Postage Paid at San Francisco,  
CA and at additional mailing offices. 

POSTMASTER: Send address changes to Sustainable Industries,  
PO Box 91715, Long Beach, CA 90809-1715. 

All rights reserved. Content may not be reproduced in whole  
or in part without written permission and is for informational purposes only.

Sustainable Media Inc.
230 California St., Suite 410, San Francisco, CA 94111 
Phone: 415-762-3941, Fax: 415-762-3945

Printed on 100% post-consumer recycled content paper,  
processed chlorine-free and with de-inked pulp; 100% of production 
residuals are reused in building materials, fertilizer and energy production.

Courtesy of 3Degrees, 100% of the energy used in our printing and paper 
production is offset with emission-free wind energy. www.3degreesinc.com 

Designed and Art Directed By:

T2AP Creative Team 
An independent graphic design and creative communications studio creating  
memorable and sustainable brand experiences. www.t2ap.com - info@t2ap.com

Unleash the 
Power of 
Your 401(k)!

Your retirement plan can be a force for good!
By choosing a green retirement plan, you can direct a flow of 
capital to rigorously screened socially responsible companies. 
Let us show you how. Call us today at (888) 638-6330.

SECURITIES AND ADVISORY SERVICES OFFERED THROUGH REGISTERED REPRESENTATIVES 
OF SII INVESTMENTS, INC. MEMBER FINRA, SIPC, A REGISTERED INVESTMENT ADVISOR. 
GREEN RETIREMENT PLANS, INC. AND SII INVESTMENTS, INC. ARE SEPARATE COMPANIES.

GreenRetirementPlans,inc.
GreenRetirementPlans.com

A Supplement to
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“B Corporation certification helps people tell the difference 
between good companies and just good marketing,” 
according to Jay Coen Gilbert, a co-founder of B Lab (the 
nonprofit that administers the certification). Any company 
can market that it has a certified product, even if that 
product represents only a small fraction of its total revenues; 
only B Corporations can market that they are certified 
sustainable businesses. In just two years, the Certified B 
Corp community has grown to more than 200 businesses. 

Saving Money. Raising Money.

More than 30 of these businesses are actually making money by 
becoming a Certified B Corp. In fact, B Corps collectively are 
saving more than $600,000 annually in recognition of the 
high standards they’ve met to earn certification. The savings 
they capture through heavy discounts on Salesforce CRM 
systems, NetSuite enterprise software, and Inspire Commerce 
credit card processing, well exceeds their B Corp licensing fees. 
There are over 25 B Corp Service Partners like these and more 
in the works.

There is also a growing eco-system of investors interested 
in supporting B Corps. More than 25 financial services 
companies including venture capital firms, investment 
banks, wealth managers, and commercial banks have 
become Certified B Corporations themselves. And an 
increasing number of them are using the B Impact 
Rating System to assess the social and environmental 
impact of their portfolio companies. 

Two new B Corps, Philadelphia’s e3bank and 
RSF Capital Management in San Francisco, will 
require commercial loan customers to use the B Impact 
Rating System to assess their social and environmental 
performance. (e3 will require it of vendors too.)  Both will 
use the assessment as an educational tool helping portfolio 
companies benchmark and improve their performance.  

And both believe that companies with stronger performance 
are lower risk and might someday qualify for better terms. 

B Lab has a similar deal in place with emerging social stock 
exchange Mission Markets. One large institutional investor 
involved with the Global Impact Investing Network (see 
“Impact Investing,” p.17) is interested in creating a B Corp 
Fund, investing only in B Corporations.

There is already evidence of a marketplace forming. In the 
spring of 2008, Better World Books raised $2.5 million 
in growth capital from fellow B Corp Good Capital, while 
TBL (another B Corp) invested more than $1.8 million in 
B Corps Numi Tea and CleanFish. In early 2009 B Corp 

Certification Plus

Plum Organics was sold to The Nest 
Collective, a holding company for 

mission-driven food brands, which is 
itself exploring becoming a B Corp. 

Building Relationships

Some B Corps use the certification to find 
suppliers and vendors that are mission aligned, 

says B Lab co-founder Bart Houlahan. This is 
particularly good for companies in the business service 

sector, and there are dozens of banks, law firms, design firms, 
marketing agencies and accountants on the B Corp roster. 

“When we have an opportunity, we look first to the B Corp 
community for vendor support, to partner for initiatives, and 
to provide services,” says Raphael Bemporad of marketing 
agency BBMG. That’s because other B Corps tend to share 
BBMG’s corporate values, making it easier for the companies 
to get down to business, without having to first explain why 
social and environmental concerns are important. 

“What the B Corp certification is doing is 
providing pathways for B Corps to connect  
brand promises to brand practices.”

—Raphael Bemporad, BBMG
(continued on page 10)

 
By Amie Vaccaro and Celeste Reid
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Atayne, a performance athletic apparel startup out of 
Portland, Maine is another example. According to founder 
Jeremy Litchfield, “We had design work to get done and 
I went straight to a fellow B Corp. There was no bidding 
process involved because I knew they understood where we’re 
coming from.” He says he intends to do the same for other 
services as well. “We will bring our business to fellow B Corps 
whenever we can.” 

Litchfield says B Corp has been useful in other ways too: 
his company completed the B Corp assessment within a 
few months of its first sale. While the B Corp logo appears 
on the company’s hang tags and Web site, he says the 
company’s B Corp certification has been a more important 
tool for establishing Atayne’s company culture, including 
with its vendors.

Marketing Authenticity

“As consumers become educated, internal practices are now 
brand issues,” says BBMG’s Bemporad. “What the B Corp 
certification is doing is providing pathways for B Corps to 
connect brand promises to brand practices.”

It’s an important connection, and while high-profile 
members of the B Corp community—such as Seventh 
Generation, King Arthur Flour, Dansko, Method, and 
Numi Tea—are helping raise the visibility of the certification, 
B Lab is doing its part as well.

A recent issue of BusinessWeek profiled some of the “most 
promising social entrepreneurs,” based on reader 
nominations and editorial staff assessment. B Lab nominated 
B Corps that were interested; three of the top five finalists 
were B Corps, and four others made it into the top 25. 

According to some of the winning companies, the article 
helped them reach a wider audience, resulting in new 
customer leads, better brand recognition, and even 
additional job and internship applications. Such coverage 
may also help other member companies by raising the 
visibility of B Corp certification with other media outlets. 

“B Corp is a central point for media and other attention, 
and [businesses] can leverage that,” says Brett Galimidi, 
partner at B Corp SVT Group. TriplePundit, a blog about 
sustainable business, provides one example. The site runs a 
weekly “Startup Friday” feature, profiling promising young 
companies with a social and environmental bent. In a post 
about B Lab, contributor Mary Catherine O’Connor noted 
that in addition to B Lab itself, many of the companies B 
Lab certifies were notable startups as well and would likely 
become future Startup Friday profiles. 

Even without significant spending on media, Coen Gilbert 
says B Corps have been covered in more than 50 publications, 
from mainstream business press such as NPR’s Marketplace, 

B Impact Rating System

Updates to the Rating System

Free online assessment of a company’s impact on each of its stakeholders

13
1 ‘B Corporation’, the ‘B Corporation Seal’, ‘the change we seek’ and the ‘B Ratings System’ are trademarks of B Lab. ©2008 B Lab, Inc.

continued >
B Survey: Section 1 - Practices 

Section 1: Practices -Manufacturing Environmental Impact

B Ratings System: Version 1.0

Manufacturing Environmental Impact -  Move Toward Positive Environmental Footprint

General (Policy/Auditing):

 Does the company conduct a periodic Life Cycle Assessment of its products?  
 
  Yes    No

 Does the company conduct an audit of all materials used in its product and manufacturing process?  

  Yes    No    N/A

Inputs: Materials

 Does the company conduct an audit of all materials and their toxicity?

  Yes    No    N/A

 Is there a bi-annual per unit reduction of toxic materials, with a target of zero use?

  Yes    No   Already Maximized   N/A

 Has the % of post-consumer recycled materials in product (including packaging) increased bi-annually?

  Yes    No   Already Maximized   N/A

 Has the % of sustainable materials (100% naturally sourced and sustainably harvested/collected) in   
 product (including packaging) been increased bi-annually?

  Yes    No   Already Maximized   N/A

 By what % has the product (including packaging) been source-reduced bi-annually?

  0%               1 - 4%               5- 9%               10%+               Don\’t Know               N/A

 Has the % of recyclable or biodegradable materials in product (including packaging) been increased   
 bi-annually?

  Yes    No   Already Maximized   N/A

Inputs: Water

 Is water use for all company activities measured annually?

  Yes    No    N/A

 Is there a bi-annual per unit reduction of water use?

  Yes    No   Already Maximized   N/A

 

v1.0
June 2007

Based on the Global  
Reporting Initiative

Governed by 
independent Standards 
Board and Industry 
Working Groups

Sample from Impact Assessment

Certification Plus 
(continued)

B Impact Assessment
Comprehensive - Measures impact across all stakeholders

Customized - Questions/weightings vary by company, 
  size and industry

Easy - 60-90 minutes to complete online

> 4,000 registered users
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Certification Plus 
(continued)

the Financial Times Inc., and Entreprenuer magazine to more 
niche publications such as VegNews, NRDC’s OnEarth and the 
Stanford Social Innovation Review. 

But B Lab wants to establish more formal media platforms 
as well. One example is its partnership, last fall, with 
GOOD magazine on a 32-page special issue, GOOD Business. 
According to Coen Gilbert, GOOD and B Lab are currently 
working on bringing back the idea in late 2009 with a 
stronger focus on sustained online content, building on the 
strength of the breadth of the B Corp community and the 
three well-received GOOD Business Web videos which were part 
of last year’s launch.

B Lab is also set to launch its own blog, “The Change We 
Seek.” The point of the blog is three-fold, according to 
Coen Gilbert: “First, to give voice to a growing community of 
businesses united by the high standards they have met; second, 
to give individual B Corps a platform to share their own 
stories; and third, through our partners such as GOOD, Fast 
Company and the 10 million member-consumer site  
Care2.com (also a B Corp), to increase our reach.” 

Community of Companies

Talk to B Corps themselves and one will find that this sense 
of belonging to a community resonates. The B Corporation 
community is collaborative, supportive and growing. B 
Lab uses email, Webinars and other social networking 
tools to foster discussion, welcome new companies to the 
community, and facilitate learning among B Corps. 

The community is alerted to each new B Corp’s story in a 
brief email, backed by the company’s profile on bcorporation.
net. Regular webinars allow B Corps to share business skills 
— such as sustainable technology solutions (presented by 
BetterWorld Telecom) and treasury management principals 
and tools (presented by ShoreBank)—and there’s also a 
lively e-mail listserv, where B Corps pose questions and 
struggles and find advice and suggestions from like-minded 
peers. Recent conversations have ranged from how to 
evaluate different financing opportunities for growing a 
startup to how to strengthen your company in a recession. 

Sara Olsen, founding partner of SVT Group (one of the B 
Corps profiled in BusinessWeek), says “First and foremost, 
it has been empowering. I feel a sense of solidarity with what 
they are trying to do.” Her words echo those of BBMG’s 
Bemporad, who says the main benefit of being a B Corp 
“is that it has allowed BBMG a chance to connect with a 
community of peers that are thinking really differently about 
how to innovate and re-imagine our ways of doing business. 
That can drive dramatic transformation in delivering on the 
triple bottom line.” It doesn’t hurt that they’re both saving 
money too.

Updates to the Rating System

‘B Corporation’, the ‘B Corporation Seal’, ‘the change we seek’ and the ‘B Ratings System’ are trademarks of B Lab. ©2008 B Lab, Inc.• >60% points available is an Area of Excellence

( > 80 out of 200 is eligible for certification as a B Corporation )

Environment          13.1  28% 

 Corporate Offices            9.1  49%

 Transportation / Distribution          2.9  50%

 Manufacturing Facilities           1.2  5%

Employees Area of Excellence•        31.7  75%
 
 Compensation & Benefits         17.3  72%

 Employee Ownership            7.4  77%

 Work Environment            6.9  82%

Community           12.5  29%
 
 Local             3.1  42% 

 Diversity / Broad Ownership          4.0  34%
 
 Charity / Direct Service         5.5  23%

Consumers           19.3  40%
 
 Beneficial Products / Services          0.0  0%

 Beneficial Method of Production / Impact       19.3  100% 

 Serving those in Need           0.0  0%

Leadership             4.7  24%
 
 Governance / Accountability          0.0  0%

 Transparency / Reporting         0.4  13%

 Fair Trade / Supplier Code of Coduct        4.3  44%

Total             81.3  41%

Sample B Report™   Last Updated:  00/00/00

XYZ Manufacturing, Inc.
Composite B Score: 81.3

Points 
Earned

% Points
Available

v2.0
January 2010

Includes Financial Services and 
Building Industry Addenda

v3.0
January 2012 

Including new industry 
addenda and portfolio ratings

Sample B Report

B Impact Report
Comparable - Across industry, geography and size

Transparent - Reports of all B Corps and weighting of all  
  questions on bcorporation.net

Dynamic - New version every 2 years (v2.0 launch Jan. 2010)

B Corps score 28% higher than 

non-B Corps 
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Q&A with Jeffrey Hollender, Executive Chairperson,  
Chief Inspired Protagonist

Seventh Generation
Why did Seventh Generation become  
a B Corporation? 

Seventh Generation decided to 
become a B Corporation because 
there needs to be standards around 
corporate responsibility. In a landscape 
in which every company now says 
they’re a responsible business, there 
is no way for consumers, investors, 
and other stakeholders to tell real 
responsible businesses apart from 
those businesses that just say they 
are. The dual focus of B Corp, which 
involves a change to your bylaws and 

a comprehensive evaluation, is the best way to separate 
companies that really are responsible from ones that just 
pretend to be so. 

You recently brought in a new CEO in an effort to make SG 
a billion dollar business. How has B Corp played into that? 

Seventh Generation has been planning this next phase of 
our company’s life for years. As part of that plan, we became 
a Certified B Corporation, institutionalizing the values and 
practices which have made it a nationally recognized leader 
in sustainable business. Radical transparency and expanded 
accountability are the two pillars of the next evolution of 
responsible business and becoming a B Corp furthers these 
core company objectives.  

What do you think is the most important effect of the  
B Corp movement?

B Corporation aligns with our vision and contributes to 
our legacy. We need to send a message that corporate 
responsibility is more than a green façade—it’s based on 
integrity, on systemic and transparent change, and B Corp 
provides the legal and performance standards infrastructure 
to support it. 

Why should companies who are already recognized 
leaders consider becoming a B Corporation? 

Seventh Generation has practiced corporate responsibility 
and environmental responsibility for more than 20 years. Our 
decision to become a Certified B Corporation enhances that 
commitment and lends support to the standard that they’re 
developing. Ultimately, our participation will strengthen this 
movement that is so critical to a healthy future for our country. 

(Jefferey Hollender)
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A New Corporation  
for a New Economy

A law influenced by B Corp being drafted 
in California could pave the way 
for a new form of corporation
By Amy Westervelt

Current corporate statutes rarely deny corporations the right to consider the social 
and environmental impacts of their business … but that doesn’t mean it’s easy to 
do so. Nowhere is this fact more apparent than when a corporation is in “play” (i.e. 
up for sale with multiple offers), during which board members in many states, most 
notably California and Delaware, are required by law to consider only what will bring 
shareholders the highest financial return. And while Milton Friedman would argue 
that in a free market system this should be the sole social responsibility of business, one 
thing is clear: Such a system denies the freedom of those who wish to build or invest in 
businesses seeking to create benefits for society as well as shareholders.

That could all change in the next year, however. California is poised to become the first 
state in the country to consider legislation creating a new corporate form permitting 
broader standards for corporate purpose, coupled with higher standards of transparency. 
Following a financial crisis that has left the nation looking for more systemic solutions to 
systemic problems, this new corporate form may be just that.

B Lab supports a legal working group comprised of leading California attorneys (see 
“California Legal Working Group” below) that are working to draft a legislative proposal 
to create such a new corporate form in California. And B Lab is working to see similar 
models adopted throughout the country. 

Great Idea, Wrong Implementation

With leadership from San Francisco-based law firm Hanson Bridgett and New Voice of 
Business, B Lab in 2008 worked for the passage of California assembly bill 2944 (AB 
2944), which sought to create a non-shareholder constituency statute in California that 
included an allowance for consideration of environmental impacts—a first. 

With some opposition from the Business Law Section of the California Bar and the 
California Chamber of Commerce, Gov. Arnold Schwarzenegger vetoed the bill along 

California Legal Working Group on New Corporate Form:

W. Derrick Britt (Co-chair), Partner, Doty, Barlow, Britt, and Thomas

R. Todd Johnson (Co-chair), Partner, Jones Day 

Susan H. MacCormac (Co-chair), Partner, Morrison Foerster 

Keith Paul Bishop, Partner, Allen Matkins 

Edward A. Deibert, Director, Howard Rice

William P. Fitzpatrick, Director, Legal Affairs, Omidyar Network 

Steven K. Hazen, Former Head Business Law Section, CA State Bar 

David M. Hernand, Partner, Gibson Dunn 

Jay A. Mitchell, Director, Org and Transactions Clinic, Stanford Law School 

Robert A. Wexler, Partner, Adler & Colvin 
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with 92 other pieces of legislation during a standoff with 
the assembly over budgetary concerns. However, other 
business groups, including the Silicon Valley Leadership 
Group, the Bay Area Council and the San Francisco 
Chamber all supported the bill along with hundreds of 
other individual businesses—and the governor wasn’t 
wholly opposed either. Out of 92 pieces of legislation, 
only AB 2944 caught his attention long enough to earn a 
note of encouragement. “While I have concerns with the 
approach taken with this bill, I am interested in many of 
the issues raised in support of this measure,” he wrote. 
“California should be at the forefront of all states in 

considering alternative models of corporate governance 
for the new millennium.”

Many read this to mean, “Great idea, wrong 
implementation—bring me the right implementation and 
I’ll sign it.”

“The problem with AB 2944 was that it was playing 
around the edges of an existing corporate form and thus 
inherently had grey areas and conflicts with that form, 
particularly around questions of the duties of directors 
in the case of a sale of business,” says B Lab co-founder 
Andrew Kassoy.

The new legislation should allay the concerns of 
opponents of AB 2944 that it could lead to legislation or 
regulation requiring all corporations to take more than 
financial interests into account.

“This new approach is enabling rather than prescriptive; 
it won’t tell people how to do business, but it will allow 
them to have a little more freedom to describe their 
broader intentions right in their charter,” explains Jeff 
Mendelsohn, CEO of New Leaf Paper, a Certified B Corp 
and co-leader of the Business Working Group vetting drafts 

of the new code. “One of the great things that emerged 
from AB 2944 is this consensus from all sides that a new 
corporate form is the best alternative,” Kassoy says. 

A Brave New Corporation

While reform of corporate law may sound like an uphill 
battle, it’s not unheard of. A precedent to what the Legal 
Working Group in California is trying to accomplish now 
is the establishment of the LLC, largely during the 1990s.

So what exactly would this new type of corporation look like? 

The California Legal Working Group is reluctant to share 
its ideas until they have been shared with business and 
legal advisory panels and legislators who have expressed 
interest in co-sponsoring legislation. But as this article 
was going to print, the Working Group was preparing to 
circulate a draft to solicit input from businesses and others 
throughout the fall, with a goal of sending something 
to the state legislature by early 2010. Even without 
specifics, however, there are a few key friction points 
between current corporate law and the objectives of social 
entrepreneurs and social investors that the group hopes 
to address with the statute: purpose, exit options and 
transparency. 

“The new approach is enabling rather than 
prescriptive; it won’t tell people how to do 
business, but it will allow them to have a 
little more freedom to describe their broader 
intentions right in their charter .”

—Jeff Mendelson, New Leaf Paper

16th-18th century  
Colonial Capitalist

19th century  
Industrial Capitalist

20th century  
Shareholder Capitalist

BENEFIT  ALL

Illustration by: Tim Gough

A New Corporation for a New Economy
(continued)

Evolution of a capitalist businessman 21st century  
Stakeholder Capitalist
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Johnson of Jones Day, a co-chair of the California Legal 
Working Group.

Beyond California

As the draft legislation works its way towards California 
law, other states are beginning to consider similar 
actions. In fact, a legal working group is already forming 
in Colorado. There is interest from other states as 
well, including Delaware, Pennsylvania, Maine, North 
Carolina, New York, Oregon and Vermont.

B Lab is working with Bill Clark, a partner at Drinker 
Biddle in Philadelphia, and a group of attorneys from 
across the country to learn from California’s experience 
and draft model legislation that pushes the envelope a bit 
further, according to Kassoy. This model legislation and a 
National Legal Advisory Council will be available this fall 
to help other interested states move forward more quickly 
with versions appropriate to their local context.

So, just how likely is it that this proposed California 
legislation will make it into law? Johnson says he thinks 
it’s got a fair shot because it learns from the mistakes of 
AB 2944 and leaves any sort of regulatory language out.“If 
you’re a Republican legislator, you’re thinking ‘Hey, I’m a 
free market guy, and this is a great way to harness the free 
market for good.’ It’s a very Republican message, actually.”

“This also helps Democrats by letting them push 
companies to do good outside of a regulatory framework, 
while also positioning themselves as more free market than 
usual,” Johnson says.

And then you’ve got the fact that Governor 
Schwarzenegger actually wants this bill to be something he 
can sign. After all, you can’t create a new economy without 
a new kind of corporation. 

Purpose: Most fundamentally, these new corporations 
(they haven’t come up with an official name yet) are 
required to name at least one social or environmental 
purpose for which the company exists and to which 
it is willing to be held accountable through greater 
transparency. B Corps, in contrast, are required to 
consider the impact of their decisions on all stakeholders, 
including employees, suppliers, customers, community, 
and the environment. In the California proposal, the 
one non-financial purpose could be as broad as B Corp-
type language ‘to consider the impact of its decisions on 
all stakeholders’ or as narrow as being carbon neutral or 
keeping the river in back of the factory clean. 

Exit: The exit issue has always been particularly sticky 
for mission-driven companies. Exit or liquidity options 
are constrained by directors’ fiduciary duty which, 
based on current case law in states such as California 
and Delaware, reduces directors’ discretion to consider 
only maximizing shareholder value. The sale of Ben & 
Jerry’s is the example most oft-cited. The proposed new 
corporate structure in California will support mission-
driven businesses by giving directors the legal protection 
(called Safe Harbor) to consider non-financial interests 
when considering liquidity options.

“Under current California law, in a sale or liquidity 
scenario, a business incorporated in California is not 
permitted to consider the non-financial impact of its 
decisions.” Kassoy says. “Given that California has 
probably the highest concentration of mission-driven 
businesses in the country, this is crucial for its business 
community, which wants to maintain mission as it brings 
in outside capital or explores sale or IPO options.”

Transparency: In terms of transparency, the new code is 
being written to include requirements to report on the 
corporations’ stated social or environmental purpose. 
“Both financially driven and socially driven investors 
are interested in this type of transparency,” says Todd 

Road to a new corporate form

Schwarenegger’s AB 2944  
veto signals interest in new 
corporate form

Other states begin to express interest
(CO, DE, ME, NY, NC, OR, PA, VT)

First draft of Model Code Formation of Legal Working Groups 
in CO and PA and National Legal 

Advisory Council

Expected intro of 
legislation in 2-3

other states

A New Corporation for a New Economy
(continued)

CA Legal Working Group begins 
work on new corporate form

CA attorneys review draft 
of new chapter in CA code

Expected intro of CA legislation

June 2008         Summer 2008         Summer 2009    Fall/Winter 2009      Spring 2010

Other States
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Until legislation passes creating a new corporate form, B 
Lab has developed a legal framework allowing companies 
to maintain mission as they grow. Certified B Corps amend 
their Articles of Incorporation requiring them to consider the 
impact of their decisions on their employees, community, and 
the environment. This gives B Corps legal protection to make 
investors and buyers compete on mission as well as price. 

Below are a few FAQs when considering adopting the B 
Corp legal framework. 

How does B Corp impact your ability to raise money?
If you’re looking for mission-aligned capital, it should 
help. Social investors want to invest in companies which 
1) achieve high social and environmental impact, 2) are 
structured to maintain their mission after the next financing, 
sale or IPO, and 3) can command higher valuations. The B 
Corp legal and performance standards ensure that B Corps 
can meet all three objectives. 

If you’re looking for mainstream capital, then it shouldn’t 
hurt. If a prospective investor doesn’t want your company 
to remain a Certified B Corporation, then your shareholders 
can vote to remove the B Corp language from your corporate 
governing documents to facilitate the sale. 

How can B Corps command higher valuations?
Reduced brand risk. When mission-driven businesses 
are acquired, brand equity is at risk because customers, 
employees, suppliers and other stakeholders become 
uncertain if the values and practices of the company 
they supported will be maintained. Becoming a Certified 
B Corporation and maintaining your certification post-
transaction minimizes this brand risk. 

Will the B Corp legal framework create additional liability?
No. In fact, adopting the B Corp legal framework will reduce 
liability by creating legal protection to take into consideration 
the interests of multiple stakeholders when making decisions 
about financing and liquidity scenarios. 

Adopting the B Corp legal framework will, however, give 
shareholders additional rights to hold Directors accountable 
for taking into consideration these same interests when 
making decisions–and that of course is the whole point. 

Have any B Corps received outside equity investment?
Yes. Many Certified B Corps already had sophisticated 
outside investors who have vetted and approved the B 
Corp legal framework (e.g. Method, Seventh Generation, 
ShoreBank, Indigenous Designs, RecycleBank and 
IceStone). The following is a partial list of B Corps which 
have recently received outside capital: 

Better World Books (Good Capital)• 

Bikestation (Tech Coast Angels)• 

CAP Global (Asset Management Company)• 

CleanFish (TBL Capital)• 

GoodGuide (New Enterprise Associates)• 

Guayakí (Clif Bar Fund)• 

New Leaf Paper (Pacific Community Ventures)• 

Numi Organic Tea (RSF Social Finance)• 

SABEResPODER (New Cycle Capital) • 

What to do until there is  
a new corporate form?
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Alleviating global poverty and stemming environmental 
deterioration are not small or easy problems, but a new 
network of investors is willing to put their money towards 
this mission. The Global Impact Investing Network (GIIN)–
comprised of large institutional investors such as JPMorgan 
Chase, TIAA-CREF, Prudential, and Rockefeller Foundation 
— is working with B Lab to define a new asset class called 
‘impact investing.’
 
Why pursue investment capital for solving social and 
environmental problems? Simple: there isn’t enough 
philanthropic and foreign aid capital in the world to address 
these problems. The $300 billion in U.S. charitable giving in 
2007 is necessary but insufficient (and likely shrinking given the 
lag effects of the economic crisis), while foreign aid represents 
less than 1 percent of global gross domestic product.
 
“If you accept this, and you want to solve the world’s problems, 
then you see that impact investing must be a part of the 
solution,” says Antony Bugg-Levine, Managing Director at 
the Rockefeller Foundation and a GIIN member. “We do 
not believe that the market or impact investing can solve 
everything, but impact investing can be a powerful complement 
to philanthropic and government efforts to address social 
problems at a scale never before seen.”

What will it take to move significant amounts of institutional 
capital from today’s standard private investment portfolios 
to impact investments? Well, you can’t invest for impact if 
you don’t measure impact. Enter GIIRS, the Global Impact 
Investing Rating System. GIIRS is a new investor-facing impact 
rating system, based on the B Ratings System used by B Lab to 
certify B Corporations. Think Standard & Poor’s ratings agency 
but for social and environmental impact.

Isn’t this just another spin on SRI? Impact investments are 
direct investments in mostly private companies, projects and 
funds seeking to solve social and environmental problems, 
whereas Socially Responsible Investing (estimated at $2.7 
trillion in 2007) is largely investment in screened public equity 
funds that avoid so-called ‘sin stocks’ or seek to influence 
corporate behavior. A Monitor Institute study estimates the size 
of the current impact investment market at $50 billion. With 
the right market infrastructure like GIIRS, Monitor estimates 
that impact investing would represent 1 percent of the total 
global investment market by 2019—that’s $500 billion in capital 
used for direct social and environmental impact. 

What do impact investors want?

Deciding where to allocate capital is not as simple as deciding 
where not to allocate capital.

A first step has been the adoption of reporting standards for social 
and environmental metrics. But these efforts, like the Global 
Reporting Initiative (GRI) or the new Rockefeller-supported 
Impact Reporting and Investment Standards (IRIS), fall short 
of what impact investors need. They need to know not only that 
everyone calculates metrics like carbon tonnage or defines terms 
such as “low income” the same way, but also how those reported 
metrics stack up against those from comparable companies and 
against a generally accepted set of benchmarks for low, medium 
and high impact investments. 

Without a rating system sitting on top of the reporting 
standards, each company tells its own story in terms of 
sustainability and social impact, picking and choosing which 
metrics to report and failing to put them in any context. 

Channeling Investment for Impact

New rating system helps investors  
move beyond responsibility.
By Matt Krogh
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Easier said than done. Everyone involved with GIIRS agrees that while 
necessary, impact assessment and comparability are still embryonic. 

“The story of success is one that is hard to tell,” says Preston D. 
Pinkett, III, vice president at Prudential. “An investment rating 
system that allows managers like us to talk about the impact we’re 
having compared to others, in addition to the financial return 
and the risk, allows us the opportunity to round out the story of 
our work.” 

Bugg-Levine agrees, saying, “A standard with a ratings system 
can help hold the line on social impact and differentiate those 
who are truly making a difference from those who are simply 
telling a story.” 

GIIR-ing up for impact

In the current economic meltdown, investors seem more open to 
new ideas. “What is true is that on the margins the crisis has shaken 
people’s confidence in the ideologies of the investment industry of 
the last three decades, creating an opening for a more objective and 
fact-based conversation,” says Bugg-Levine.

With that opening, the GIIN hopes that a standardized assessment 
framework such as GIIRS will appeal to institutional investors with 
the means to move large sums of private equity capital. 

According to Sara Olsen from SVT Group, which was hired to 
do some of the original research leading to GIIRS, if the GIIN 
succeeds in encouraging the use of the GIIRS rating system, they 
could reach people who previously hadn’t considered either SRI 
or impact investing.

“People may be able to put [impact investing] into a completely 
separate box from SRI,” she says. “Giving social impact a rating 
feels very different from calling something socially responsible.” 
And the result would be to increase the amount of money going 
into impact investing without competing with established SRI 
funds. 

According to Pinkett, “There is an opportunity for this (GIIRS) 
to be a game changer. If it is, it will change the way people think 
about how to make investment decisions, and that would be 
monumental.”

Channeling Investment for Impact  
(continued)

RETIREMENT PLANS

Is your 401(k) plan working 
for a better world?

Social(k) is a retirement platform offering over 
150 socially responsible mutual funds.

Social(k) is committed to working with companies 
that make a positive impact to local and global 
communities.

Social(k) enables your 
company to have its socially 
responsible mission reflected 
in your retirement plan.

If you would 
like more options
for your 401(k) or
403(b), ask your
employer about

Social(k).

socialk.com 866-929-2525
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Serving the Bottom  
 of the Pyramid

The first thing people may ask about the Gray Ghost Ventures is, “What’s 
with the name?”

Turns out, it’s named after a saltwater fish known for its strength, speed 
and endurance—qualities the firm says reflect its enduring commitment 
to microfinance and its potential to alleviate poverty. Providing access to 
financial services is a way to level the playing field, says Gray Ghost senior 
managing director Steve Hardgrave. 

Founded in 2003, Atlanta-based Gray Ghost Ventures manages a portfolio of 
investments pursuing double-bottom-line goals of financial returns and social 
benefit.

Gray Ghost Ventures also directs money from its $200 million pool to a social 
venture capital initiative, funding projects such as cell phone technologies 
and low-cost solar LED lights. Most of the firm’s impact investments—about 
60 percent—are in India, with others in Latin America, Eastern Europe and 
Central Asia. 

In early 2009, the fund began a $15 million initiative financing affordable 
private schools in India. Through the schools, which are already established 
and serving the country’s large youth population, Gray Ghost hopes to have 
a big impact, and get others lending to the schools as well, Hardgrave says. 

The added support gives students “a big opportunity to earn more and make 
a better life,” Hardgrave says. 

Two other B Corps are working to alleviate global poverty by investing in 
developing world SGBs, Small and Growing Businesses. Many see SGBs as 
an emerging impact investing asset class filling in the missing middle market 
between microfinance and large-scale development projects. 

IGNIA, a Mexico-based venture capital firm, supports profitable, highly-
scalable social enterprises that provide essential goods and services 
to individuals and communities at the Bottom of the Pyramid in Latin 
America.  IGNIA’s early investments in Mexico include an affordable 
housing development in Chiapas and an affordable primary health care 
service provider in Monterrey. Central America-focused Agora Partnerships 
believes in fighting poverty by unleashing the power of entrepreneurs in the 
developing world to improve their communities. Agora led early efforts to 
develop an SGB addendum to the B Impact Rating System which catalyzed 
work on GIIRS (see “Impact Investing” p. 17). 

“We believe B Corp standards can be applied to businesses in developing 
countries,” says Agora’s co-founder Ben Powell. “It can help them 
understand how to be better corporate citizens and give them a way to alert 
customers and investors that they practice what they preach.” 

By Sara Stroud

Order by Phone: 888.456.4483 or  online: GiveSomethingBack.com

Same recycled paper clip.  
So what’s the real difference  

between these two?
This one’s from 

Give Something Back

Ours costs less and 
we give over half of our profits to  
community organizations in your  
neighborhood that you choose.

This one’s from 
a big box store

They don’t.

It’s a no-brainer. Nonprofits get support and you get great green business  
products delivered to your off ice at prices that f it your budget — guaranteed.



©Copyright 2009 B Lab. A 501(c)3 Non-profit All rights reserved 20   2009 B Corporation Annual Report

The economic base of today was built on the assumption of ample raw 
materials, inexpensive energy, and limited consideration of waste.

No Longer...

raising
capital
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companies

acquiring
companies

uniting sustainable companies 
with sustainable capital
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Securities offered through Brown Associates, Member FINRA, SIPC
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More than 1,000 businesses 
have assessed their impact using 
the B Impact Ratings System. 

On average, B Corps score 
nearly 30% higher than  
non-B Corps.

In this section of the Annual Report, each profiled B 
Corp has acheived High Impact in one area assessed by 
the B Impact Ratings System: Environment, Community, 
Consumers and Employees. 

Profiles of each of the more than 200 Certified B 
Corporations, including their B Corp Impact Report, are at 
www.bcorporation.net/community. 

We hope you visit and become as inspired as we are.

71%

32%

Average Impact Score

Multiple High Impact Areas

B Corps Achieving High Impact

Profiles of Impact

82 Non-B Corps

104 B Corps 

earning >60% points available = High Impact

B Corps achieve High Impact 
across multiple Impact Areas

More likely B Corps achieve High Impact  
across multiple Impact Areas than Non-B Corps

76%

45%

9%

42%

47%
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Cardinal Resources
A Cardinal Resources solar-powered water purification in operation 

Environmental Impact - Water

Few environmental issues pose more of an obstacle to third-
world development and health than a lack of access to clean 
water. And there aren’t many companies with the potential to 
do more about it than Cardinal Resources.   
 
Originally founded in 1996, Cardinal Resources manufactures 
small, low-cost water purification systems that operate largely on 
alternative power. The units, which fit in a trailer or 20 foot shipping 
container, make it possible for poor villages—or even troubled 
regions in the United States, such as post-Katrina New Orleans—
without ready access to clean water to purify their own with a minimal 
investment and no chemicals.   
 
President and CEO Kevin Jones and 
his company’s engineers came up 
with its first system after doing work 
in Liberia in 2004 following that 
country’s long civil war.   
 
“We were evaluating their water system and found the need for 
a free-standing system that could run without any tie in to the 
grid and without the use of chemicals,” he says. The result was 
the company’s pioneering Red Bird system, which uses a process 
called “Geo–mimicry”—a combination of natural materials and 
filters—that purify dirty water without removing the essential 
minerals that give water its taste and nutritional value. The 
system is solar powered as well, allowing it to operate in remote, 
off-grid locations.    

“It can produce clean drinking water using only salt in the 
disinfection process and sand in the front part of the filter,” 

Jones says. “It still has good taste and 
removes the harmful contaminants, and 
also does some disinfection just to make 
sure it meets EPA standards anywhere we 
are in the world.”   

 It’s cheap, too. Red Bird systems produce 
water for less than $.001 per liter (most 
of the units are purchased by NGOs 
or government agencies). The cost of 
operation and repairs is low as well, 

because chemical 
requirements are 
minimal—just 
salt for making 
disinfectant—
and most 
maintenance can 

be performed by a local water utility or 
trained repairman. Based in Pittsburgh, 
Cardinal Resources’ 14 employees are 
exploring new applications for its current 
systems, and the ones yet to come. “We’re 
working with a company out of New Jersey 
to do a modification of our system so they can use it while doing 
some ‘green’ retrofitting for a building in New York City,” 
Jones says. “We always have different things on the horizon.”         

—Douglas Quenqua

B Impact Report™

Highlights

Certified: March 2009
Environment: > 50% company facilities 
are constructed according to green building 
standards; >50% carbon inventory offset;  
>25% renewable energy.

Community: >40% management are from 
previously excluded populations; >30% suppliers 
majority owned by women or minorities; >50% 
employees work in low income communities; 
>75% employees take time off for community 
service.

Employees: >15% net profits shared with 
employees; >50% health care premiums paid 
for families; 4+ weeks paternity leave; 100% 
employees offered tuition reimbursement.

Find out more about our certification at: 
www.bcorporation.net/cardinalresources

“Our system meets EPA standards 
anywhere we are in the world.”

See 98 other B Corps achieving High Environmental Impact at www.bcorporation.net
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IceStone

100% of IceStone products are Cradle-to- Cradle Gold certified.

Environmental Impact - Sustainable Manufacturing

Sometimes, being green takes some practice. Peter Strugatz and 
Miranda Magagnini, co-founders of IceStone, a manufacturer 

of recycled-material 
countertops, learned that 
the hard way. 

“We could see this product 
would be a winner on every 
level, it just took us a few 
years to figure out how to 
make it,” Magagnini said. 
“When we first started the 
company, we threw out a 
lot more IceStone than we 
were able to make.” 

Six years later, the two have 
gotten the hang of it. Their 
countertops are used in the 

headquarters of the U.S. Green Building Council (USGBC), the 
offices of the American Institute of Architects and the American 
Association of Interior Designers. They’ve won praise from 
customers such as Maya Lin, the artist and architect best known 
for creating the Vietnam War Memorial in Washington, DC, 
and thrived as a company with a profound commitment to the 
environment and its community.    

The company’s countertops are made of 
100-percent-recycled glass and concrete. 
They can be used for bathroom vanities, 
showers, table tops, bar tops, kitchen 
sinks, interior walls and commercial 
floors. IceStone is colored with non-toxic 
pigments and contains no petrochemicals. 
All of this can earn users up to seven 
points in the Leadership in Energy 
and Environmental Design (LEED) 
accreditation system from the USGBC.    

IceStone has Cradle-to-Cradle Gold 
certification from McDonough Braungart 
Design Chemistry, meaning its entire 
manufacturing process, from the raw 
materials to the eventual disposal of the 
product, is certified sustainable. The 
company aims for zero-waste in all its 
operations - IceStone currently recycles 
80% of its waste and employs a closed-loop 
water recapture process. The company 
also chose to operate in an Empowerment 
Zone in the Brooklyn Navy Yard out of a 
renovated factory lit largely by skylights.     

“It took us a few years to figure it all out.”
But environmentally responsible practices are just half the 
story at IceStone, a company whose employees are as diverse as 
the city it calls home.    

“We have 14 nationalities represented,” Magagnini says. 
IceStone works with translators—both Tibetan and Spanish 
—to attend their town hall meetings so the employees can all be 
informed. The company also translates brochures and other 
corporate literature into Tibetan, and has even offered English 
as a second language classes, which Magagnini says has proven a 
huge benefit. 

“Tibetans resonate with me and Peter in terms of their culture,” 
she says. “We sometimes open meetings with the ringing of a 
Tibetan bell, and do things that are a little unusual to bond the 
company with a more spiritual glue.” 

—Douglas Quenqua

Founder

B Impact Report™

Highlights

Certified: November 2007
Environment: 100% products Cradle to 
Cradle Certified; 100% recycled glass used in 
production; closed-loop water system; 100% 
facilities LEED certified; per-unit waste reduced 
bi-annually for all waste streams. 

Community: >40% management and Board 
from previously excluded populations; >75% 
employees work in low income communities; 
>30% employees and 25% suppliers from low 
income communities.

Employees: >10% company set aside for 
profit sharing; living wage paid to all full and 
part-time employees; >50% health insurance 
premiums paid for families. 
 

Find out more about our certification at: 
www.bcorporation.net/icestone
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Consumer Impact - Serving Those in Need See 79 other B Corps achieving High Consumer Impact 
at www.bcorporation.net

Chicago social entrepreneur’s expansion financed by ShoreBank.

ShoreBank
“ShoreBank is a powerful force for sustainable development and 
financial innovation that is being replicated both domestically 
and internationally,” says Brian J. Berg, vice president of 
marketing for ShoreBank.
   
Launched in Chicago in 1973 by four bankers with a background 
in the civil rights movement and community organizing, 
ShoreBank was the country’s first community development and 
environmental financial institution, and it continues to serve 
low-to moderate-income, urban and rural communities.

“ShoreBank’s Rescue Loan program helped 200+ 
low-income Chicago families avoid foreclosure.”

According to Berg, the bank’s founders believed that if they 
could provide access to affordable, responsible financial services 
in neighborhoods feeling the effects of job loss, a declining 
population and disinvestment, such trends would be reversed. 
Since its inception, ShoreBank has invested more than $3.5 
billion across all its service areas that have created more than 
11,000 jobs and resulted in the purchase and renovation of more 
than 55,000 units of affordable housing.
   
Today, ShoreBank Corporation, which is owned by nearly 80 
individual, organizational and corporate shareholders, has more 
than $2 billion in assets. It includes banks and affiliated nonprofit 
organizations in Chicago, Cleveland, Detroit and Michigan’s 
Upper Peninsula and the Pacific Northwest where it is known as 
ShoreBank Pacific. 

Maintaining local ties as it grew was key 
to ShoreBank’s mission. ShoreBank’s 
customers tend to be homeowners, 
small business owners, faith-based 
and nonprofit organizations in the 
underserved communities hit hardest  
by the recession.

Despite current economic conditions, 
its banks continue to make loans to 
homeowners trying to tackle high-cost, 
subprime adjustable rate mortgages and 
to nonprofits in financial distress. Its 
Rescue Loan program has helped more 
than 200 Chicago families to refinance 
and save their homes from foreclosure. 
In mid-2009 ShoreBank announced that 
it had been awarded $35 million in New 
Markets Tax Credits, which it will use to 
fund “green” development opportunities 
and grow “green collar” jobs in Chicago, 
Cleveland and Detroit.
   
“ShoreBank is an exciting place to work because it is at the 
leading edge of demonstrating how financial institutions 
can do well while doing good,” says Cliff Kellogg, executive 
vice president. “We became a B Corporation to enhance this 
innovative and effective system for identifying and supporting 
socially responsible businesses.”

 —Sara Stroud

B Impact Report™

Highlights

Certified: June 2008
Environment: >25% office materials from 
recycled inputs; incentives to encourage low-
impact employee commutes.

Community: >25% company owned by 
nonprofits; >70% employees work in low income 
communities; >30% employees from low income 
communities; >30% suppliers majority owned 
by women or minorities; >40% management 
and 30% board from previously excluded 
populations.

Employees: >15% profits shared with 
employees; >70% healthcare premiums paid 
for families; subsidized off-site childcare and 
counseling; 4+ weeks vacation for tenured 
employees.

Consumers: >50% loans go to low-income 
individuals and businesses; >50% branches 
located in low-income communities.

Find out more about our certification at: 
www.bcorporation.net/shorebank
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The name of Amir Hemmat’s media company says it all: 
SABEResPODER (Knowledge is Power). In Hemmat’s case, 
knowledge and the spreading of it is a business model. 

“Our business has an ultimate social impact built into it,” 
Hemmat says. “If we fail in our social mission—to educate 

the people in the community we’re 
working with—then our bottom line also 
suffers because that is the only thing that 
differentiates us from just a regular media 
company.”

Launched as a nonprofit eight years ago at 
the request of the U.S. Mexican consulate, 
which needed a way to educate consular 
visitors about how various systems worked 
in the United States, SABEResPODER is 
now a for-profit business that works with 
organizations and corporations to provide 
Spanish-language educational content. 

The company produces print and media 
content, as well as events, covering 
everything from navigating the U.S. 
healthcare system to figuring out which 
technologies to use for various needs. 
It plans to begin working with the 
Guatemalan consulate soon, and has 

a new plan to, as Hemmat puts it, “turn waiting rooms into 
learning rooms.”

Consumer Impact – Education

SABEResPODER
Latinos learn how to access banking services at home.

Encouraging Latinos to maintain healthy lifestyle habits.

“SABER was launched at the request of 
the US Mexican consulate.”
Hemmat was introduced to B Corp by one of the company’s 
investors, New Cycle Capital, which thought certification might 
be a good fit for the company and an opportunity for Hemmat 
and his partner to put some of their political connections from 
earlier careers to work supporting B Lab’s public policy initiatives.

Being a Certified B Corp has helped SABEResPODER to 
bolster its relationship with the community it is working to 
educate. “Trust is a very big deal with this community and it is 
hard to gain,” Hemmat says. “This is just one more way that we 
can show that we’re in this for the right reasons and are here to 
help them.”

—Amy Westervelt

B Impact Report™

Highlights

Certified: October 2008
Community: >10% profits to charity; >25% 
suppliers from low-income communities; >60% 
expenditures with local, independent suppliers.

Employees: >5% profits shared with 
employees; >70% healthcare premiums paid for 
families.

Consumers: educational programming 
and literature for Spanish-dominant Latino 

immigrants.
 

Find out more about our certification at: 
www.bcorporation.net/icestone
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Sustainable Harvest

Indigenous Designs Founder

Community Impact – Global See 19 other B Corps achieving High Community Impact at www.bcorporation.net

For co-founders 
Scott Leonard  & 
Matt Reynolds, it 
all comes down to a 
few basic things: fair 
wages, training, and 
a relationship that 
breeds autonomy rather 
than dependence. 
“We initially started 
out thinking we might 
want to be a nonprofit, 
but we saw what had 
happened when a lot 
of NGOs went into the 
countries we wanted 
to work in: They set 
up a project, ran it, 
and then pulled out 

five years later to go do something else somewhere else, leaving 
behind a dependent community that didn’t know what to do,” 
says Matt Reynolds, Indigenous Designs President.
  
The company became a for-profit instead, contracting with 
artisan cooperatives in South America to create fair trade, 

Another B Corp with a global impact, Sustainable Harvest, one 
of the largest U.S. importers of certified Fair Trade organic 
coffee, similarly wrestled with the idea of becoming a nonprofit 

and opted instead 
for for-profit status. 
The company puts a 
major emphasis on 
training (65 percent 
of its gross margin is 
reinvested in farmer 
training) and its status 
as a B Corp combined 
with its track record 
of community support 
has actually helped it 
to win grant money, an 
accomplishment that 
is virtually unheard 
of for a for-profit 
company. 

organic clothing. To establish the 
independence of the coops right from 
the start, Indigenous gives each artisan 
a quality set of knitting needles, with 
the understanding that if they lose or 
break the needles, they’ll need to pay for 
replacements. The company supplies the 
artisans with quality yarn and designs, and 
they pay the company back with their first 
finished product. “It’s sort of like micro-
lending, but with quality raw materials,” 
Reynolds says. 
  
Quality control is similarly important 
to the business and community goals of 
Indigenous Designs. It not only helps 
make the business sustainable, it gives 
pride to the community and promotes 
their local skills and products. “Italian 
leather goods were seen as a cheap 
commodity after World War II and 
became known as a high-end good—we 
think we can help the artisans we’re 
working with pull off the same sort of 
transformation,” Reynolds says.

—Amy Westervelt

With a grant from the Lemelson 
Foundation, Sustainable Harvest put in 
water saving technologies at 12 washing 
stations, each serving about 500 farmers, 
in a coop in Tanzania. Sustainable 
Harvest has eight staffers there, including 
agronomists, who help farmers learn how 
to improve productivity and export their 
beans directly. The quality has skyrocketed 
and the farmers are now getting $1.96 a 
pound (up from 60 cents) across some 
250,000 pounds. The project has been 
so successful that health organizations use 
the training center as a launch pad from 
which to reach out to the community.
  
“And it’s all paid for through market 
mechanisms,” says CEO David Griswold 
with pride.

—Amy Westervelt

B Impact Report™

Highlights

Certified: June 2008
Environment: >50% renewable energy; 
>50% suppliers environmentally reviewed/
audited.

Community: 100% Fair Trade and Organic 
Certified coffee; >40% suppliers majority owned 
by women or minorities; >40% management 
from previously excluded populations; >30% 
employees from low income communities.

Employees: >15% profits shared with 
employees; >80% healthcare premiums paid  
for families.

Find out more about our certification at: 
www.bcorporation.net/sustainableharvest

A Peruvian knitting community makes high  
quality garments for high fashion U.S. customers.

Tanzanian farmers increased productivity 
3x with Sustainable Harvest.  
 Photgraphy for Sustainable Harvest Clay Enos

B Impact Report™

Highlights

Certified: June 2007
Environment: 100% organic clothing; 
annual increase in percent renewable energy; 
biannual increase in percent sustainable 
packaging; incentives to encourage low-impact 
employee commutes.

Community: 100% democratically 
governed supplier price controls; >40% suppliers 
majority owned by women or minorities; >25% 
suppliers from low-income communities; 
>30% management from previously excluded 
populations; >5% company owned by nonprofit; 
majority banking with local, independent bank.

Employees: >50% employees share 
ownership; 75% employees offered tuition 
reimbursement.

Find out more about our certification at: 
www.bcorporation.net/indigenousdesigns
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The trick to making the open hiring policy work is the company’s 
apprenticeship program. While anyone who shows up can get a 
job (or, more accurately, get on the waiting list to get a job), that 
doesn’t mean everyone can become a permanent member of the 
team. New hires spend their first year as apprentices, doing real 
work but also being trained, monitored and frequently evaluated. 
Greyston pays them during this time, but does not guarantee 
them a place on the team until they graduate.   

Not surprisingly, such an open hiring policy attracts many 
people who are systemically denied work elsewhere: ex-convicts 
and the homeless, for example. This is just fine with Walls. 
“It’s not about what they’ve done, it’s about what they’re going 
to do,” he says. “We give them an opportunity to prove they 
deserve the job.”   

Walls says that 100 percent of the supervisors and lead operators at 
Greyston today got his or her start in the company’s apprenticeship 
program. Continuing with its commitment to the community, 
Greyston Bakery founded and donates all profits to the 

Greyston Foundation, a non-profit 
organization that seeks to help provide 
jobs, healthcare and affordable 
housing in Yonkers. Its goal is to 

help make Yonkers a self-sufficient 
community where residents don’t need 
to look beyond its borders for assistance.

—Douglas Quenqua

They say that showing up is half the battle, 
and nowhere is that more true than at 
Greyston Bakery, where all entry-level jobs 
are filled on a first-come, first-served basis.    

Julius Walls, Greyston’s CEO, instituted the 
profoundly democratic ‘open hiring’ policy 
following an epiphany: Job candidates who 
perform well in interviews don’t necessarily 
make the best employees.    

“I discovered there were people who were 
better at speaking up for themselves in 
an interview, but that’s not the skills you 
need for the job,” he says. “We want to give 
everyone an opportunity.”    

Or as the company tagline puts it: “We 
don’t hire people to bake brownies. We bake brownies to 
hire people.” It may not sound like a recipe for success, but 
it’s working for this Yonkers, N.Y.-based company 
founded in 1982, which is the exclusive supplier of 
brownie products for Ben & Jerry’s and manufacturer 
of the Do-Goodie Brownie line as well as their new 
Do-Goodie Gluten-Free line.

“We don’t hire people to bake brownies. 
We bake brownies to hire people.” 

Community Impact – Local

Greyston’s open hiring policy gives everyone an opportunity

Greyston BakeryB Impact Report™

Highlights

Certified: March 2009
Environment: 100% facilities LEED 
certified; factory built on redeveloped brownfield.

Community: 100% company owned 
by nonprofit; >40% management and Board 
from previously excluded populations; >30% 
employees from low-income communities;  
>50% employees work in low-income community.

Employees: open hiring policy creates 
opportunity for underserved populations;  
>5% profits shared with employees; >80% 
health insurance premiums paid for employees;  
6+ weeks maternity leave.

Find out more about our certification at: 
www.bcorporation.net/greystonebakery
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Dansko
Dansko is a company 
dedicated to comfort. Its 
lines of footwear—clogs, 
heels, boots, sandals, 
wedges and flats, mostly for 
women—are all engineered 
to keep active feet feeling 
good, and as such have 
become a favorite of nurses, 
chefs and others who spend 
long days on their feet. But 
that dedication extends 
beyond shoes. A partially 
employee-owned firm 
since 2003, Dansko puts 
an emphasis on providing 
first-class healthcare, 
education and advancement 
opportunities for its 146 
workers.    
 
“Peter and Mandy are big 
believers in giving back 
and sharing the wealth,” 
says Mimi Curry, Chief 
Operating Officer, referring 

to Dansko’s husband-and-wife founders, Mandy Cabot and 
Peter Kjellerup. “They want this business to outlive them,” which 
is why they place such an emphasis on their employees’ happiness 
and sense of ownership.    

“Not the only company our employees ever 
work for, just the most rewarding.”
Founded in 1990 and based in West Grove, Pa., Dansko’s 
mission statement declares its goal to be “not the only 
company that our employees would ever work for, but the most 
rewarding.” In order to achieve that, the nearly 20-year-old 
company helps employees build skills through cross training 
and “stretch opportunities” where staff is loaned out to 
other departments. And every new hire, particularly at the 
executive level, is charged with identifying and nurturing his 
or her successor. Dansko also maintains a generous education 
reimbursement program, paying full tuition for up to six classes 
per calendar year to any accredited school. Not surprisingly, 70 
percent of new job openings were filled from within in 2008.    

Dansko has a company-wide volunteering program, allowing 
full-time employees to participate in 16 hours of paid volunteer 
work per year. For every volunteer hour worked by an employee, 
the company also donates the equivalent of his or her salary to 
that charity.   

Dansko has also established a foundation 
that encourages its employees to give. It 
provides matching funds for contributions 
that employees make to qualifying non-
profits, and encourages discretionary 
grants: Employee sponsors submit 
personal statements arguing the case for 
their chosen organizations, and then help 
the organizations prepare their grant 
applications. In the few years that the 
Dansko Foundation has been in existence, 
it’s given either time or money to more 
than 80 organizations.   

As Dansko grows, it is mindful to partner 
with people who share their values. From 
suppliers to retail partners, employees to 
company leaders, each action becomes 
ever more critical. As CEO Mandy Cabot 
explains, “If we want to be around for the 
long haul, we must act responsibly here 
and now.”

—Douglas Quenqua

Founder B Impact Report™

Highlights

Certified: December 2007
Environment: >50% facilities LEED 
certified; >50% renewable energy; incentives to 
encourage low-impact employee commutes.

Community: >40% management and 
Board from previously excluded populations; 
>50% employees are women; >50% employees 
participate in company-organized service days.

Employees: >50% employees share 
ownership; >5% profits shared with 
employees; 100% employees eligible for tuition 
reimbursement; health, wellness, and counseling 
services provided; 4+ weeks paternity leave. 

Consumers: 90% products certified 
‘Foot-Healthy’ by American Podiatric Medical 
Association.

Find out more about our certification at: 
www.bcorporation.net/dansko

Employee Impact - Great Places to Work See 89 other B Corps achieving High Employee Impact 
 at www.bcorporation.net.

DANSKO.COM
Dansko is a registered trademark of Dansko, LLC.   © 2009 Dansko, LLC.  1.800.326.7564

Dansko produces great shoes and 
a great place to work.

Dansko employees remove debris from the company’s adopted highway.
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Employee Impact - Employee Ownership

Employee-owner at King Arthur Flour tests product.

“B Corp certification is a great tool in helping 
us continue to move in the right direction.”
Employee ownership has led to a focus on being local. Despite 
growing into a national brand, King Arthur flour has also 
remained a vital part of the Upper Valley region of Vermont 
and New Hampshire, buying the bulk of its resources locally and 
employing a significant portion of the local population. 

“A lot of people might say, ‘Flour in Vermont? Shouldn’t that 
be in the Midwest? And shouldn’t your distribution center be in 
the middle of the country?’” McGinley-Smith says. “But if this 
business were to be moved it would have a significant impact on 
this part of the Upper Valley. We’re one of the major employers 
here, and we believe in the concept of local ownership and 
sourcing locally and supporting local businesses.”

Employee ownership is not for everyone. “You need to have the 
culture in place,” McGinley-Smith cautions. But King Arthur 
provides a working model for other companies to build on. 

King Arthur Flour President and CEO Steve Voigt says the 
company’s B Corporation certification is not only a validation 
that the company is on the right track with corporate social and 
environmental responsibility, but B Corp certification serves 
as “a great tool and impetus in helping us continue to move in 
that direction.”

—Douglas Quenqua

The history of King Arthur Flour can be 
divided into two parts: there was the first 
200 years, when ownership was passed 
down through five generations of the Sands 
family; then there are the past 19 years, 
when King Arthur’s employees assumed 
ownership, and things really started to 
click. 

The employees were given control when the 
newest generation of the Sands family—the 
same clan that founded the company in 
1790—declined to take it over. So a decision 
had to be made: Sell to a conglomerate or 
large competitor or put King Arthur’s fate in 
the hands of its workers.

The Sands decided employee ownership was 
the route they wanted to go. Nineteen years later, it would seem they 
made the right decision. The company has ballooned from five to 
170 employees who have an average tenure of 6.5 years. King Arthur 
Flour went from being available in 11 states to 50. Circulation of the 
company’s catalog increased from 250,000 to more than 6 million, 
and annual revenues have hit $70 million. 

This is not to say employee ownership is easy. “There’s no point 
in having open books if your employees can’t read a balance 
sheet,” says Sarah McGinley-Smith, director of corporate 
communications. Hence King Arthur spends considerable time 
and resources educating its employees and holding “town hall” 
meetings to keep everyone informed. 

King Arthur Flour FounderB Impact Report™

Highlights

Certified: June 2007
Environment: biannual increase in % use 
of sustainable materials in product & packaging; 
biannual environmental audits shared with 
employees.

Community: >40% management and Board 
from previously excluded populations; >50% 
employees are women; employees allowed time 
off for community service.

Employees: 100% employee owned; 80% 
healthcare premiums paid for families; >80% 
employees ‘satisfied/engaged’; living wage paid 
to all full and part-time employees.

Find out more about our certification at: 
www.bcorporation.net/kingarthurflour
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Comparing TriLibrium with a 
traditional CPA fi rm is like...

Apples and Oranges?
See for yourself.

Most
CPAs

Bookkeeping  
Accounting Systems  
Tax Preparation  
Tax Planning  
Business Planning  
Greenhouse Gas Inventories  

Sustainability Reports  

MBAs in Sustainable Business  

Social Mission  

Ecological Mission  

1% for Peace  

Renewable Energy  

Paperless Offi ce  

Carbon Neutral  

Sustainably-driven  

Triple-Bottom Line Firm  

B Corporation  

TriLibrium.com • 503-546-2050

Raising the Bar for Responsible Investment

Wise Counsel, Thoughtful Strategies and Investments for Positive Impact.

Benchmark is an investment management company focused on sustainable investing. Competitive returns 
are achieved through rigorous financial analysis, social research, and risk management. Our experienced 
team of professionals are leaders in the field, and have deeply rooted experience within the sustainability 
community and socially responsible investing.

1700 Sansom Street, 11th Floor • Philadelphia, PA 19103 • (215) 525-4857 • info@benchmarkam.com • www.benchmarkam.com
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“For every thousand strikes at the branch,  
one strike at the root.”

Method has been offsetting the 
carbon footprint for both employee 
travel and the manufacture of our 
plant-based soaps and personal care 
products since 2004. But last fall 
we started to think about a better 
way to invest that money. Working 
with carbon offset provider 
NativeEnergy, we’ve developed 
a novel ‘carbon reduction’ 
program that emphasizes the 
primary importance of reducing, 
rather than just offsetting, our 
carbon emissions. The program 

creates financial incentive for our suppliers to identify 
the opportunities where we can prevent carbon emissions 
by partnering with them to find efficiencies and product 
development and design-side emission reductions. 

Program Structure 

Working with NativeEnergy, we start by performing an 
initial carbon audit. First, we identify all carbon emitted 
from direct energy consumption in the company’s offices 
and in the manufacture of our products at our first tier 
supply chain partners—the bottle manufacturing, and 
the product blending and filling. Second, we identify all 
carbon emitted from energy consumed in employee work 
travel and daily commutes.   

We then work with our suppliers to look for areas where 
we can reduce emissions—primarily through efficiencies 
and best practices in the manufacturing process. For any 
reductions achieved, we shift payments for the offsets that 
would have been required to the supply chain partner. That’s 
right, we pay our suppliers to reduce their emissions.    

We calculate total reduced carbon over a two-year period and 
pay a reduction incentive in the value of the offset per ton of 
avoided carbon emission. This incentive will also be paid in 
any subsequent years for which the carbon reduction averts 
offsets Method would have otherwise purchased. Our current 
goal is to be able to move at least 10 percent of the money we 
currently use to purchase offsets into the incentive program 
over the next two years.   

Prior to this program, the majority of our investment 
was in offsets with no way to encourage actual reductions. 
This program realigns Method’s investment in climate 
change mitigation to our strategic priorities, which are: 
avoiding emissions where possible, using renewable fuels 
and offsetting the remaining emissions with high quality, 
traceable offsets.  

“We pay our suppliers to 
reduce their emissions.” 
Be The Change Recommendations

1. Ask your supply chain partners 
to identify sources of energy 
efficiency. They’ll know their 
business better than you or any 
consultant. You’ll be surprised 
with the results. 

2. Explore carbon offset 
suppliers that can also 
help manage and reduce 
a company’s carbon 
footprint. Remember: 
reduce, reduce, reduce, 
then offset. 

3. Look at your whole 
business—from 
manufacturing 
footprint to employee 
commutes—to see 
where changes will have 
the biggest effect.

Method’s carbon reduction  
incentive for suppliers

By Adam Lowry, Founder and Drummond Lawson, Environmental Strategist

(Adam Lowry)

Profiles of Innovation

Founder
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South Mountain Company’s governance and  
employee ownership model
By John Abrams, Founder

At South Mountain Co., all employees are on a path to 
ownership—and the responsibility that comes with it. Our 
33-year-old design/build and renewable energy company, 
located on Martha’s Vineyard, began as a partnership 
in 1975, became a sole proprietorship in 1984, and re-
structured as a worker owned cooperative in 1987. The 
decision to become a worker owned cooperative was a 
difficult and frightening decision, but the rewards have 
been great. We were able to create a structure and process 
that distributes both financial equity and policy control.  

Worker cooperatives are businesses that are owned and 
controlled by those who work in them. The democratic 
workplace creates an effective alternative to the traditional 
corporate model, and to the more common employee 
ownership option of Employee Stock Ownership Plans 
(ESOPs). In a typical ESOP the workers own a portion of 
the stock, and share, to lesser or greater degree, the wealth 
generated, but they generally do not control the operations 
and destiny of the company.    

Worker cooperatives, on the other hand, are governed 
democratically by their members, who elect the board of 
directors (at least a majority) and vote on policy matters on a 
one-person/one-vote basis rather than one share/one vote. 

Two other characteristics set them apart:    

Worker cooperatives are membership organizations • 
which limit membership to employees who complete a 
trial period and invest a membership fee; and 
A portion of corporate earnings is allocated to members • 
on the basis of their work investment rather than on 
capital investment. 

At South Mountain, we decided to have an unusually long 

(five-year) trial period to insure compatibility and smooth 
transitions. We also maintain a fixed ratio between the lowest 
wage and the highest within the company. Our board meets 
six times a year and makes decisions by consensus, with a 
back-up supermajority voting system that has rarely been 
needed during our 21 years of shared ownership. By sharing 
both profits and control, we’ve expanded financial and 
personal opportunities for all of our employee-owners.    
By creating the legal and financial infrastructure to support a 
cooperative, we’ve enabled everyone involved in the company 

to earn more than an hourly wage, whether it’s a nest egg for 
the next portion of their lives or a sense of belonging to a 
workplace with deep connections to the region that sustains it.  

More info:

Read “Participatory Employee Ownership: How • 
It Works,” by Logue, John, Richard Glass, Wendy 
Patton, Alex Teodosio, and Karen Thomas 

Read “Equity – Why Employee Ownership Is Good • 
For Business,” Rosen, Cory, John Case and Martin 
Staubus. 

Visit National Center for Employee Ownership: • 
 www.nceo.org

For more on South Mountain’s journey, see John’s • 
book Companies We Keep, Chelsea Green Publishing, 
2008, and his blog at www.companywekeep.net

“We’ve expanded financial   and personal opportunities   for all our employee-owners.” 

(South Mountain Co.’s Staff)

Profiles of Innovation
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Being a Certified B Corp also helps, according to Chang, 
“It’s not so much a validation as it is a way to tangibly express 
our mission, and place it in a larger community of like-
minded people and companies,” she says. 
   
Chang is now working with Plum’s parent company, Nest, as 
well as its other subsidiaries, to become Certified B Corps. Nest 
CEO Sheryl O’Loughlin sees value in B Corp as well. “The B 
Corp legal framework is especially intriguing,” says O’Loughlin. 
“It would ensure that Nest will consider more than just the 
internal rate of return of our own investors in making decisions 
regarding Plum and any future liquidity event.” 

Plum makes eating healthy fun.

The mission of any company is most vulnerable during mergers 
and acquisitions. 
   
Becoming a Certified B Corp is one way to write a mission 
into the DNA of a company and ensure that high standards of 
social and environmental performance will be met post-sale. 
According to Gigi Lee Chang, founder of organic baby food 
company Plum Organics, which recently became part of the 
Nest Collective, it’s also about choosing the right partners. 
   
“For me, I knew that Nest would be a partner that would really 
safeguard the mission as much as I would,” Chang says. “It 
is mission-driven; the whole model is about being a holding 
group for early-stage mission-driven companies to allow them 
to flourish.” 
   
Launched in 2006, Plum Organics now sells its healthy, 
organic frozen baby food and kids’ meals in 700 stores around 
the country, including Whole Foods, Babies ‘R’ Us and Target. 
The company pulled in nearly $1 million in sales in 2008 and 
continues to grow exponentially. According to Chang, finding 
the right partner allowed her to breathe a bit, lean on her new 
team of professional advisers and staff, and be comfortable as 
part of a greater whole.

“B Corp ensures we’ll consider more 
than just the return of our investors in 
making liquidity decisions.”

See some of the dozens of other B Corps that have received outside capital on p.16Profiles of Innovation

Plum Organics’ Mission Maintenance Strategy
By Amy Westervelt
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Most everyone has heard of Newman’s Own, but Newman’s is not 
the only company that uses its profits to tackle social issues.

When Sean Marx and Mike Hannigan co-founded Give Something 
Back Business Products (GSB) in 1991, their mission was simple: 
Sell business products in order to build stronger communities. 
Following Newman’s example, GSB donates more than half of 
its profits. Uniquely, the charities are chosen democratically by 
its customers and 82 employees who all have equal voting power 
in the process. 

The company made $325,000 in donations in 2009 on its 
2008 revenues of $24.8 million. In 2009, revenues are down 
about 10 percent but GSB will remain profitable, according 
to Hannigan. In recent years voters have selected various food 
banks and shelters.

GSB is a Founding B Corp and has been about social and 
environmental responsibility from the beginning. Fifty percent 
of GSB’s energy comes from on-site solar; in June, GSB 
became a state-certified collector of electronic waste in an effort 
to prevent toxic substances from being dumped in landfills; and 
GSB has also championed the Box-Take-Back program, where 
shipment boxes are brought back and reused. 

“The whole idea of B Corp was totally consistent with our core 
organizing principles and consistent with our past history,” 
Hannigan says. “They give an organizational form to what 
we’ve always been about.” GSB plans to reincorporate as a new 

See 12 other B Corps achieving High Impact  
in Charitable Giving at www.bcorporation.net

Using profits 
to fund

   Social enterprises
 such as 

welfare-to-worker-
owned Home Care 

Associates. 

OFFICE  
SUPPLIES

BOOKS
TRAVEL

TELE
COMMUN
ICATIONS

LITERACY 
PROGRAMS
IN BRAZIL

Profiles of Innovation

Using Business to Spread Charitable Wealth
Give Something Back, Untours, Better World Books, BetterWorld Telecom  

By David Cohn

Founders

corporate form once the California legislation B Lab is working on 
passes, hopefully in 2010 (see “A New Kind of Corporation,” p 13).

There are a handful of other B Corporations putting their 
profits toward a good cause. Untours, a 30-year-old travel 
business offering apartment-based independent vacation 
packages in Europe, was the first company to commit to B Corp 
certification and founder Hal Taussig has been an inspiration 
to B Lab’s co-founders. In 1993, he founded The Untours 
Foundation, which uses 100 percent of profits from Untours 
to offer low-interest loans to socially responsible businesses that 
address poverty through creating jobs. 

BetterWorld Telecom, seller of communication services to 
socially responsible nonprofits and small businesses, contributes 
three percent of revenues to social and environmental causes 
while saving customers an average of 28 percent off major 
providers. The communications company became carbon-
neutral in 2007.

Better World Books is an Internet bookseller that harnesses the 
power of capitalism to bring literacy and economic opportunity 
to people around the world. More than 90 percent of its 
employees share ownership and use more than 50 percent 
of profits to fund over 80 literacy programs in the U.S. 
and around the world. Better World Books recognizes “the 
importance of literacy in alleviating poverty and empowering 
individuals to improve their everyday lives,” according to David 
Murphy, CEO.  
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Become a B Corporation 
 
Join over 200 leading businesses. 

Achieve a passing score of 80 out of 200 on the B Impact Ratings System. 
• 

Amend your Articles of Incorporation to include consideration of stakeholder 
• 

interests. 

Do it yourself! Go to: www.bcorporation.net 

Let us help! Email: thelab@bcorporation.net  

An Invitation to Join Us
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Get access to additional resources, tools, profiles and more at www.bcorporation.net.

Become a B Partner 
 
Support the growing community of B Corporations by becoming  

a supporting B Partner.  

Learn how. Go to: www.bcorporation.net/partners

The Change We Seek
 
The Blog of the B Corp community will be syndicated through  

our media partners GOOD, Fast Company, and Care2.com. 

Get updates and insights from the community.  

Go to: www.thechangeweseek.com

Follow Us!
 
Join our groups on LinkedIn and Facebook to get the inside scoop on the 

B Corp world and to connect with other like-minded companies and individuals. 

You can also follow us on Twitter for on-the-go updates (bcorporation).  
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B2B: Business Services B2B: Healthcare Consulting
Relevance
Durham, NC
Custom software development team passionate about 
communication and value.

Dharma Merchant Services
San Francisco, CA
Socially responsible and green provider of credit card processing 

accounts.

Impact Makers, Inc.                
Richmond, VA
Delivers IT and management consulting professional 
services, specializing in healthcare.

Singlebrook Technology
Ithaca, NY
Custom Web development company.

Inspire Commerce
Boulder, CO
Credit card processing, stored value programs, and 
allied merchant services.

B2B: HR Consulting & Recruiting

Skoodat
Lookout Mountain, GA
Learning-performance applications on a platform that 
powers education innovation.

SOLVE LLC
Washington, DC
Designs and implements sales strategies for fair and 
sustainable companies.

Balancing Professionals, LLC
Cary, NC
Consulting firm that advises companies on creating a 
better workplace.

The Geek Gene
Lakewood, CO
Providing flexible opportunities for geeks to develop 
cutting-edge software solutions 

B2B: Education & Training
Flexperience, LLC
Burlingame, CA
Providing “talent on demand” and flexible workforce 
solutions. 

B2B: Management &  
Financial Consulting

Global Skills Exchange, Corp.
Alexandria, VA
The link between the worlds of work and education.

Sustainability Recruiting
Berkeley, CA
Fulfilling the hiring needs of socially responsible busi-
nesses. 

Alchemia Consulting
Seattle, WA
Builds thriving workplaces through innovative and 
people-centered change management. 

InCourage
Georgetown, ON
Experiential learning and coaching company for leader-
ship and team development.

WorkplaceDynamics, LLC   
Exton, PA
Delivers people metrics and software to retain and 
motivate employees.

Criterion Ventures
Haddam, CT
Launches ventures that create a better world.

Institute of Green Professionals
Weston, FL
Education & credentialing membership organization for 
sustainable development professionals & academics. 

B2B: International Development

ES Global
Cuernavaca, Mexico
International development and consulting firm special-
izing in sustainable development.

B2B: Employee Benefits
OneRoof
San Francisco, CA
International network delivering IT-enabled services to 
rural citizens in India.

Galley Eco Capital
San Francisco, CA
Triple Bottom Line sustainable real estate and renew-
able energy consultancy.

Green Retirement Plans, Inc.  
Oakland, CA
Increases your company’s positive social impact 
through sustainable retirement plans.

B2B: IT - Software and Services

HolacracyOne
Spring City, PA
Launched in 2007 to help accelerate and support 
Holacracy’s growth.

B2B: Environmental Remediation
CRM Advantage
Webster, NY
Software implementation firm specializing in salesforce.
com and Google Enterprise solutions.

LaunchNatural
North Palm Beach, FL
Works with passionate, “change-the-world” entrepre-
neurs.

Cardinal Resources LLC
Pittsburgh, PA
Offers world class environmental assessments, reme-
diation, and engineering services.

Idealist Consulting
Portland, OR
Provides affordable database development, web design 
and technical assessment.

Learning & Vision Partners          
West Chester, PA
Consulting firm with services in Leadership Develop-
ment, Planning, Facilitation, Training.

Profiles and Impact Reports of all 200+ B Corps at 
www.bcorporation.net/community

ifPeople
Atlanta, GA
Social enterprise providing technology services to non-
profits and businesses.

Management Resources            
New York, NY
Helps entrepreneurial business leaders manage their 
growth and their people.

Directory of B Corporations

Founder

Founder

Founder

Founder

Founder
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On Belay Business Advisors Inc.      
New Paltz, NY
Provides business mentoring services including market-
ing/branding and operations.

Green Team
New York, NY
Awakening brands to succeed in a world that demands 
responsible business.

B2B: Nonprofit Fundraising

Praxis Consulting Group              
Philadelphia, PA
Assists socially responsible organizations in developing 
high performing, sustainable workplaces.

Joint Concepts
Washington, DC
Award-winning visual communications firm providing 
online & print branding strategies. 

Heller Consulting
Berkeley, CA
Helps nonprofit fundraisers through optimizing operations 
and relevant technology.

Social Enterprise Associates
Santa Fe, NM
Consulting in financial performance, social impact, and 
environmental sustainability.

Medium
Chattanooga, TN
Integrated design firm committed to achieving excellence 
in graphic design.

Mal Warwick Associates            
Berkeley, CA
One of the country’s premier fundraising consultancies for 
nonprofit organizations.

Social Good Consulting
Ventura, CA
Provides strategic business consulting and marketing 
planning to beneficial businesses.

Monarch Ventures LLC
Newtown, CT
Engages in and promotes business development through 
philanthropic events.

B2B: Paper & Printing

Strategy Arts                      
West Chester, PA
Environmental and social performance, product innova-
tion, and strategic planning consulting

Parsons Public Relations
Seattle, WA
Full-service strategic communications firm serving sustain-
ably minded clients.

Green Solutions Printing
Eugene, OR
Environmentally focused printing company dedicated to 
affordable, sustainable printing.

SVT Group
San Francisco, CA
Strategic impact advice, information management sys-
tems, and training to maximize SROI.

Straus Communications
San Francisco, CA
Public relations group committed to environmental health 
and social responsibility.

Greenerprinter
Berkeley, CA
Certified green business offering high-quality, environmen-
tally responsible printing services.

TriLibrium
Portland, OR
Certified public accounting firm serving values-driven 
people and organizations.

STUDIOetc                        
Exton, PA
Tradeshows and Retail Communication with Environmen-
tally Responsible Innovation

New Leaf Paper                    
San Francisco, CA
Developer and distributor of leading environmental office 
and printing papers.

True Impact LLC
Brookline, MA
Provides software and support services to help organiza-
tions measure impact.

The SOAP Group
Portland, ME
We activate your brand of sustainability.

Print Net
Pittsburgh, PA
Premier source for sustainable printing services from 
concept to distribution.

WorkSavvy LLC                   
Newfane, VT
Helps entrepreneurs start and develop businesses during 
the early stages.

B2B: Nonprofit Consulting B2B: Product Research & Development

B2B: Marketing & 
Communications Services

Blueprint Research & Design          
San Francisco, CA
Helps foundations, individual donors and philanthropic 
networks achieve mission.

Green Harvest Technologies           
New York, NY
Develops, produces, and markets new applications of 
biobased materials.

BBMG                           
New York, NY
Award-winning brand innovation for the new consumer.

IdeaEncore Network
Encinitas, CA
Online peer-to-peer learning marketplace sharing & selling 
nonprofit tools/templates/plans. 

GreenHeart Global
Oakland, CA
Conceives, designs, manufactures, and markets environ-
mentally friendly products.

Better The World
Toronto, ON
Innovative digital cause marketing solutions that engage 
socially responsible consumers.

Monitor Institute                    
San Francisco, CA
Helps innovative leaders develop sustainable solutions to 
significant social problems.

B2B: Sustainability Consulting

Detour Agency
Irvine, CA
Introduces the Hispanic community to sustainable brands.

PhilanTech, LLC                    
Washington, DC
Provides online grants management systems that en-
hance accountability and efficiency.

Green it Group
San Francisco, CA
Sustainability professionals specializing in green building 
and sustainable business strategy.

egg                             
Seattle, WA
Brand development and communications firm for sustain-
able brands.

Quinn Associates
San Francisco, CA
Povides arts management services to small and mid-size 
arts organizations.

Green Monkey
South Miami, FL
Wellness and green living clubs providing yoga and Pilates 
classes.

Free Range Studios
Washington, DC
Creative studio with a Conscience.

SNP Consultant Corp
Chicago, IL
Non-profit consulting firm. 

Integral Impact Inc
San Francisco, CA
Sustainable building & business consultants specializing in 
Zero Net Energy strategies.

Directory of B Corporations
(continued)
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ISO International LLC
De Pere, WI
Guides organizations toward triple bottom line sustainability.

Building: Design/Build
Utilikilts Co LLC.
Seattle, WA
Manufactures American made utility kilts for everyday wear.

Vianova
San Diego, CA
Helps companies design and implement triple bottom line 
business strategies.

South Mountain Company, Inc.
West Tisbury, MA
Employee owned and managed residential design build 
and energy company.

Vedante Corp.
Boulder, CO
Manufactures and sells a line of reflective clothing and 
accessories.

Building: Architecture/ 
Design/Planning

Building: Real Estate  
Development

Consumer Products: Consumer Rewards

Opticos Design, Inc.                
Berkeley, CA
Urban design and architecture firm.

Mantria Corporation                
Bala Cynwyd, PA
Focused on green, low income housing and community 
development.

RecycleBank
New York, NY
Premier rewards program encouraging household recy-
cling & positive green actions. 

Pulse Design Group
Chester, NJ
Digital marketing strategy firm.

Consumer Products:  
Apparel & Footwear

Consumer Products:  
Electronics

Re:Vision Architecture               
Philadelphia, PA
Architecture, planning, and consulting specializing in 
sustainable design and development.

Atayne
Portland, ME
Converts trash into high performance athletic gear.

Millennia Media, Inc.
Placerville, NV
Audio recording electronics and software company.

Building: Building Materials
Autonomie Project, Inc.
Boston, MA
Stylish, eco-friendly, sweatshop-free, Fair Trade footwear, 
clothing, accessories.

Consumer Products: Fine Art

AlterECO
Sausalito, CA
Designs and crafts custom bamboo cabinetry for homes 
and businesses.

Dansko, LLC                     
West Grove, PA
Makes fun, comfortable footwear for men and women.

Andy Smith Photography            
Devon, PA
Provides fine art nature photography of birds, wildlife, and 
scenery. 

Green Foundations Building Center
Boise, ID
Sustainable, fair trade building materials for residential and 
commercial projects.

Del Forte Denim, Inc.
Oakland, CA
100 percent organic apparel designed for the eco-chic 
woman.

Leibowitz Photography, Inc.           
Santa Monica, CA
Practices and creatively develops sustainable photogra-
phy for businesses and individuals.

IceStone, LLC                     
Brooklyn, NY
Makes high-design durable surfaces from 100% recycled 
glass & cement.

Feelgoodz, LLC
New Orleans, LA
Triple bottom line lifestyle company manufacturing natural 
rubber flip-flops. 

Consumer Products: Food & Beverage

Vetrazzo, LLC
Richmond, CA
The original makers of exquisite surfaces from recycled glass.

GoLite
Boulder, CO
Premier producer of lite-weight, sustainable outdoor cloth-
ing and equipment.

AgeBest Basics
Kentfield, CA
Products that provide foundations for healthy lifestyles and 
healthy aging.

Building: Contractors
Indigenous Designs                
Santa Rosa, CA
Clothing company and industry leader in organic, fair 
trade clothing.

Alter Eco Fair Trade
San Francisco, CA
Works with farmer cooperatives to offer Fair Trade, 
organic foods.

Hugh Lofting Timber Framing, Inc.
West Grove, PA
Crafts timber frame homes and structures.

KUSIKUY Clothing Company LLC
Brattleboro, VT
Eco-ethical fashion: fair trade, organic, locally sourced and 
handmade.

Aquamantra
Dana Point, CA
Produces natural spring water that resonates with energy 
and well-being.

Nolan Painting Inc.                 
Havertown, PA
Residential contractor providing painting services, color 
consultations, and carpentry.

Lateral Line, Inc.                   
Easton, MD
Technical year-round fishing apparel.

CleanFish
San Francisco, CA
Sustainable seafood company providing top quality, fish 
you can trust.

Parable Painting
Silverdale, PA
Eco-Friendly painting company providing interior and 
exterior painting.

TS Designs
Burlington, NC
Custom t-shirt printer specializing in sustainable apparel 
and printing processes.

Culinary Collective                  
Woodinville, WA
Import and distribution company specializing in gourmet 
cultural foods.

Directory of B Corporations
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Essential Living Foods              
Santa Monica, CA
Supplier and manufacturer of the highest quality organic 
superfoods. 

KINeSYS Inc.
San Rafael, CA
Manufactures premium sustainable sunscreen and skin-
care for the active family.

Energy: Carbon Capture & Credits

Greyston Bakery, Inc.
Yonkers, NY
Social enterprise producing the finest brownies, cakes 
and tarts.

Method Products, Inc.               
San Francisco, CA
Premium non-toxic, eco-chic home care, fabric, and 
personal care products.

Big Tree Climate Fund
Ashland, OR
Develops and offers carbon emissions offsets and RECs.

Guayakí Sustainable Rainforest Products
Sebastopol, CA                    
Imports/sells organic, fair-trade yerba mate, an energizing 
rainforest beverage.

Seventh Generation                 
Burlington, VT
Non-toxic, eco-friendly home and personal care products. Energy: Energy Efficiency

King Arthur Flour Company          
Norwich, VT
America’s oldest flour company and 100% employee-
owned.

Skin Care for Athletes
Fuquay Varina, NC
Organic & Natural skin care products designed specifically 
for athletes.

GREENandSAVE, LLC               
Wayne, PA
Return On Investment rankings and recommendations for 
home improvement projects.

Moka Joe Coffee                   
Bellingham, WA
Wholesale roaster of 100% Fair Trade, organic, shade 
grown coffee.

Consumer Products:  
Housewares and Accessories

Practical Energy Solutions            
West Chester, PA
Provides building energy audits and building system 
optimization services.

Numi Organic Tea                   
Oakland, CA
Organic full leaf teas made with 100% real ingredients.

Ripple Arts
New Haven, CT
Improving the access of international artisans to the global 
market.

This Leaky House
Downingtown, PA
Performs residential energy audits to improve home 
energy efficiency.

One Village Coffee                  
Souderton, PA
Organic specialty coffee participating in international 
sustainable projects.

Siw Thai Silk, Inc.                  
Yardley, PA
Fair trade, eco-friendly handwoven home textiles and 
accessories.

Energy: Infrastructure Consulting

Plum Organics
New York, NY
Sells and markets organic foods for babies and toddlers. Consumer Products: Jewelry

VIASYN, Inc.
San Ramon, CA
Engineering consulting, other services for utility-scale 
renewable energy generators.

Pura Vida Coffee                   
Seattle, WA
100% organic, fair trade, shade grown coffee and other 
beverages.

Melissa Joy Manning, Inc.
Oakland, CA
Designs, manufactures and sells high-end fashion and 
fine jewelry.

Energy: Renewable Installation

Sustainable Harvest
Portland, OR
Leading importers of organic and fair-trade coffee.

The Clarity Project
Santa Clara, CA
Fair jewelry social enterprise investing all profits in mining 
communities. 

Eos Energy Solutions                
Philadelphia, PA
Designs, procures, installs and maintains solar power 
systems.

VeeV Spirits
Los Angeles, CA
World’s first Açaí spirit and simply a better way to drink. Consumer Products: Pet Products

Sungevity, Inc.                     
Berkeley, CA
Designs and installs residential solar electric systems.

Consumer Products:  
Home & Personal Care

Barkwheats Dog Products, LLC
Stockton Springs, ME
Crafts grain-free canine treats using locally produced 
ingredients.

Financial Services: Credit Provider

Alima Pure
Portland, OR
Manufactures mineral makeup using the purest materials 
available.

Consumer Products: Sports Equipment
e3bank
Malvern, PA
Builds stakeholder prosperity and catalyzes change 
toward a sustainable world.

Inesscents Aromatic Botanicals
Cave Junction, OR
Manufactures high quality, all natural and organic body 
care products.

Comet Skateboards                
Ithaca, NY
Leading manufacturer of high performance, eco-friendly 
skateboards.

RSF Capital Management
San Francisco, CA
Provides innovative debt financing to businesses with 
deep social impact.

JustNeem, LLC
Cary, NC
Manufacture and sale of premium body care products 
handmade with African Neem.

Fair Trade Sports                   
Seattle, WA
Fair Trade, FSC Certified sports balls for soccer, football, etc.

ShoreBank Corporation
Chicago, IL
Invests in people and communities creating economic and 
environmental impact.

Directory of B Corporations
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Sunrise Community Banks
St. Paul, MN
Developing strong communities that provide homes and 
jobs to residents.

Blossom Investment Management, LLC
San Rafael, CA
Independent investment firm that manages global growth 
portfolios.

Media: Online Community

Financial Services: Financial Intermediary
City Light Capital
New York, NY
VC firm investing in early stage companies that solve 
social problems. 

Care2
Redwood City, CA
The largest online community of people making a differ-
ence.

Abacus Wealth Partners, LLC        
Philadelphia, PA
Creating financial freedom through comprehensive wealth 
plannng and management.

EKO Asset Management Partners
New York, NY
Specialized investment and advisory firm.

Creative Citizen
Glendale, CA
Web portal for environmental sustainability encouraging 
solutions for reducing waste.

Benchmark Asset Managers, LLC      
Philadelphia, PA
Advisor and portfolio manager focusing on integrating 
values into investing. 

Good Capital, LLC                  
San Francisco, CA 
Investment firm that invests in sustainable solutions to 
today’s challenges.

Hotfrog, LLC                      
Sheffield, MA
New media company addressing the burning issues of 
our time. 

Edgewood Partners                
Yardley, PA
Investment advisory firm committed to Global Sustainable 
Investing.

Grassroots Capital Management
New York, NY
A leader in microfinance investment.

In Joy Media                      
Fairfield, CA
Creates programs that entertain, inspire and empower 
us all.

MJ Everson Financial
Santa Rosa, CA
Independent financial planning firm focusing on a triple 
bottom line.

Gray Ghost Ventures
Atlanta, GA
Focused on supporting enterprises that serve low-income 
communities in emerging markets.

OneSeventeen Media
Houston, TX
Creates online social media tools to enhance kids’ offline 
relationships.

Natural Investments LLC             
Keauhou, HI
Exclusively dedicated to socially responsible investing 
since 1985.

IGNIA Partners
San Pedro Garza Garcia, MX
Venture capital firm funding BoP social enterprises in Latin 
America.

Media: Print Publications

Partnership Capital Growth Advisors
San Francisco, CA
Advisors and Investors in healthy, active, and sustainable 
living.

Mindful Investors, LLC
Mill Valley, CA
Invests in growth stage natural, organic, sustainable 
consumer products companies.

Sustainable Industries
San Francisco, CA
Independent media company with print, web, and event 
resources. 

Sage Financial Group               
Conshohocken, PA
Provides investment advisory and financial planning 
services.

TBL Capital                       
Sausalito, CA
Patient capital venture fund supporting leading social 
entrepreneurs.

Media: Video

Social(k)                         
Springfield, MA
Provides paperless, socially responsible platforms for 
401(k) and 403(b) plans.

Health: Online Community
Conscious Planet Media
Chicago, IL
A full-service sustainable TV, video and documentary 
production company.

The CAPROCK Group
Boise, ID
Multi-family wealth advisory firm.

PainBeGone Village
Exton, PA
Website dedicated to conquering pain.

goodfocus, llc
Portland, ME
Sustainable production company telling good stories for 
good clients.

Trillium Asset Management
Boston, MA
A leader in socially responsible investing for over twenty-
five years.

Health: Pharmaceuticals
SABEResPODER
Los Angeles, CA
Integrated multimedia network targeting Spanish-speaking 
consumers.

Watershed Capital                  
Lookout Mtn., TN 
Advises companies committed to financial, environmental, 
and social returns.

CAP Global
South San Francisco, CA
Develops and commercializes novel pharmaceuticals to 
global populations through partnerships.

Retail: Books

Financial Services: Private Equity Health: Practitioners
Better World Books                 
Alpharetta, GA
Online book retailer and social enterprise. 

Agora Management Corporation      
Washington, DC
Invests in small and growing enterprises in developing 
countries. 

King of Prussia Family Wellness Center, PC
King of Prussia, PA
Provides chiropractic, massage, and wellness services for 
children and adults.

Village Books                     
Bellingham, WA
Nationally-renowned, locally owned, independently oper-
ated bookstore.
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Retail: Office Products
White Dog Café                    
Philadelphia, PA
Restaurant featuring local and sustainable foods.

Katovich Law Group
Oakland, CA
Focused solely on socially responsible enterprises and 
community development.

Give Something Back Business Products 
Oakland, CA                     
Lowest prices; green products; printing; furniture; 
nationwide next-day delivery. 

Services: Catering/Meeting & Event 
Management

Law Office of Lara Pearson, Ltd.
Incline Village, NV
Environmentally and socially conscious intellectual 
property law firm.

TheGreenOffice.com             
San Francisco, CA
Online office products retailer providing a one-stop, 
sustainable shop.

Green Event Company, LLC
Boulder, CO
Provides sustainable event production and manage-
ment services.

Rimon Law Group
San Francisco, CA
High-end virtual law firm featuring only partner-level 
attorneys

Waldeck’s
San Francisco, CA
55 year old eco-friendly office supply store. 

In Ticketing
San Rafael, CA
Premiere technology company providing ticketing and 
e-commerce solutions.

Sumpter & Gonzalez, L.L.P.
Austin, TX
Firm of dedicated, talented criminal defense lawyers 
and social workers.

Retail: Online Marketplace
Monogramme Events & Catering
Hinsdale, IL
Sustainable catering company. Services: Product Ratings

EVO Media                       
Santa Monica, CA
Online retailer of eco-rated products.

Organic Planet
Philadelphia, PA
Personal chef service specializing in local foods,  
healing and traditional diets.

GoodGuide, Inc.
San Francisco, CA
Reliable information on products’ health, environmental, 
and social impacts.

eConsciousmarket.com
Boulder, CO
Web’s largest philanthropic eco marketplace and 
donates 50% of profits.

Pivotal Production
Chicago, IL
Full service event design, planning and production 
company.

Services:  
Telecommunications

la rutaN LLC                       
Jupiter, FL
Great quality, great looking, great-for-you clothes.

The Hub                       
Philadelphia, PA
Provides over 40,000 square feet of world-class  
meeting space.

BetterWorld Telecom                
Reston, VA
Full-service nationwide voice and data telecommunica-
tions carrier.

Sustainable Party
Brooklyn, NY
Online resource offering products and ideas to  
execute eco-conscious events.

Services: Education & Training Services: Transportation

UncommonGoods                 
Brooklyn, NY
Online and catalog retailer of creatively designed,  
high quality products.

Speak Shop
Portland, OR
Offers Spanish lessons online via videoconference with 
tutors in Guatemala.

Bikestation
Long Beach, CA
Plans, designs, builds, and operates bike-transit 
centers.

YourVive
Fairfield, IA
A revolutionary green marketplace that provides afford-
able, relevant, trusted choices.

The Swamp School
Raleigh, NC
Trains environmental professionals in wetlands, carbon, 
OSHA and watershed issues. 

Services: Travel & Hospitality

Retail: Restaurant
World Leadership School          
Denver, CO
Partners with Latin American schools to develop ser-
vice learning programs.

Evergreen Lodge                  
San Francisco, CA
Yosemite tourist resort that runs onsite, multifaceted 
youth employment programs.

Busboys & Poets
Washington, DC
Restaurant, bookstore, performance space and  
community space that promotes peace.

Services: Legal
Untours                         
Media, PA
Travel business which offers European apartment-
based independent vacation packages.

Mugshots Coffeehouse and Café     
Philadelphia, PA
Socially conscious café serving fair-trade drinks  
and local foods.

Hanson, Bridgett, Marcus, Vlahos, & Rudy, LLP

San Francisco, CA                  
Law firm committed to meeting the legal needs of 
sustainable businesses.

Profiles and Impact Reports of all 200+ B Corps at 
www.bcorporation.net/community
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Beyond Sustainable Seafood.
lers. 

Thousands of seafood lovers. Together we are the CleanFish Alliance. 

Working everyday to improve the way seafood is caught, raised and 

enjoyed to ensure regenerative ecosystems and stronger communities. 

Vote with your fork for CleanFish.

  . Voted “America’s Most Promising Social Entrepreneur” by Business Week 
  . Recipient of Food & Wine Magazine’s Eco-Ocean Award
  . Winner of Social Venture Network’s Innovation Award
  . 

Vote with your fork and join the 



Change the World One Call at a Time 

800.628.8180 • betterworldtelecom.com

“Proud to be a Founding B Corporation”

TM

Switch to BetterWorld
Telecom  and join the only
sustainable telecom carrier in
the U.S. that is 100% focused
on providing voice and data
services to organizations with
social and environmental
missions. Sign up for a free
communications audit 
which makes the process 
of switching simple 
and efficient.

Our Unique Value
Proposition creates
guaranteed savings 
and satisfaction, one
bill, one number to call,
all wrapped in our
certified mission 

BetterWorld Proudly
Serves over 40,000
employees that all share 
a common goal: To make 
the world a better place.

BetterWorld’s Solutions integrate 
all voice, data, and Internet carrier 
services available, customized to 

each customer’s requirements.

BetterWorld Aligns With 
Your Mission as we are the 
first certified carbon neutral 

telecom carrier in the U.S.; we
donate 3% of revenues; and,

we are the only telecom 
carrier certified by Climate 

Cooler, B Corp, 1% for the 
Planet, and WorldBlu.

BetterWork™ Today for a
Better World Tomorrow:

Let us show you how to 
create substitutions for 

on-site equipment, building
space, travel, and commuting.

Our BetterWork™ solutions 
reduce your overhead and

environmental impact,
while improving employee

satisfaction and productivity.
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